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AHOTAIIISA

[Ipommua J[.B. «Crpareriune ympaBiiHHI €(QEKTUBHICTIO MAapKETHHIOBO1
TISTTEHOCTI MAMPUEMCTBAY

B po6oTi 3amponoHOBaHO MNUISXM YAOCKOHAJIEHHS MAapKETHHTOBOI JiSTIBHOCTI
nignpueMcTBa.  J{OCHiKEHO  TEOpPEeTHYHl1 AaCMEKTH  YNpaBIiHHA  MapKETUHIOBOIO
TISUTBHICTIO TMIANPUEMCTBA. Byno HamaHo 3aranpHy oprasizaiiiiny xapakrepucTtuky [IpAT
«Dipma «Mebmi» Ta oriHeHo Horo ¢diHaHcoBUM cTaH. [IpoBelneHO aHami3 ymnpaBIiHHS
MapKETHUHTOBOIO  JISUTBHICTIO  MIJANPUEMCTBA Ta  PO3pOOJICHO MPOMO3MIT  MIOA0
YIOCKOHAJICHHS I[HOTO MPOIIECY. 3ampONOHOBAHO YAOCKOHAJICHHSA PEKIaMHOI KaMIlaHii
[IpAT «®ipma «MeOmi» 3a paxyHOK OpraHi3alliiHUX 3axOJIB Ta ONTHMI3allii
MapKETUHIOBO1 Jis7IbHOCTI. OOIPYHTOBAaHO 3aXO/H, K1 JTO3BOJSIOTH MIJBUIIUTH 00’ €MU
nponaxiB [IpAT «Dipma «Mebii».

Kito4oBi ciioBa: KOMIUIEKC MapKETUHTY, MAPKETHUHIOBA JISJIbHICTh, MAPKETHHIOBA

MOJIITUKA, MAPKETUHTOBA CTPATETIS.

SUMMARY

Proshina D. «Strategic Management of Marketing Effectiveness of Enterprise»

In the work the ways of improvement of marketing activity of the enterprise are
offered. Theoretical aspects of management of marketing activity of the enterprise are
investigated. The general organizational characteristics of PJSC “Furniture Company”
were presented and its financial condition was assessed. The analysis of management of
marketing activity of the enterprise is carried out and proposals for improvement of this
process are developed. Improvement of the advertising campaign of PJSC “Firm*
Furniture “at the expense of organizational measures and optimization of marketing
activity is offered. Measures to increase the sales of PJSC Furniture Company are
substantiated.

Keywords: marketing complex, marketing activity, marketing policy, marketing

strategy.



