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AHOTALIUIA

Anixina A.B. Opeanizayis ma eghekmusHicms BUCMABKOBO-APMOPKOBOL
OisinbHOC.

B xBamidikariiiHiii poOOTI BHSABIEHO I, BUAM Ta MOPSAJIOK MPOBEACHHS
BUCTaBKM Ta SApMapKh; BHU3HAUYEHO MApPKETUHIOBl 3acaaiu 3a0e3leyeHHs
BHUCTAaBKOBO-SIPMAPKOBOI JISNIbHOCTI; OOTPYHTOBAHO POJIb BUCTABOK Ta IPMapoK B
CHUCTEM] PUHKOBHUX KOMYHIKaliil. Bylo HamaHO XapaKTepHCTHUKY TOCHOJapChKOi
nisimeHOCTI TOB «ExcnonenTp «MeTteop» 1 MpoBeaeHO aHalli3 ICHYIY0i CHCTEMHU
opraHizamii Ta €(QEKTUBHOCTI BHCTaBKOBO-PMApKOBOi JisNIBHOCTI. byno
IPOBEJCHO aHajli3 PUHKY, Ha SKOMY Ji€ MIINPUEMCTBO Ta OLIHUTU CErMEHTU
PUHKY 1 (paKTHUHE TO3UIIOHYBAHHS BHUCTABKOBO-SIPMAPKOBHUX MOCIYT; BUKOHAHO
SWOT - ananiz mns TOB «Excnouentp «Meteop». B po6oTi 3amnpomnoHoBaHO
3aX0/Id 3 BAOCKOHAJIEHHS BUCTaBKOBO-spMapKkoBoi AisiibHOCTI TOB «ExcnoneHTp
«MeTteop»; cpopMOBaHO MAPKETUHTOBUM OIOKET 3allpONOHOBAHUX 3aXO/IB Ta
pPO3paxoBaHO OUIKYBaHUN €KOHOMIYHUI €(EeKT.

Kuaro4yoBi cj10Ba: BHCTaBKOBO-SIPMApKOBa  [ISJIbHICTb, MapKETHUHIOBE
cepenoBuie, cerMmeHramis puHKy, SWOT — anami3, EKOHOMIYHUN eQeKT,
MapKETUHTOBUI OIOKET, MApKETUHI OBl KOMYHIKAIIi1.

SUMMARY

Anikina A.V. Organization and efficiency of exhibition and fair activities.

The qualifying work revealed the goals, types and procedure of the
exhibition and fair; the marketing principles of providing exhibition and fair
activity are determined; the role of exhibitions and fairs in the system of market
communications is substantiated. The characteristic of economic activity of LLC
Meteor Expocenter was given and the analysis of the existing system of the
organization and efficiency of exhibition and fair activity was carried out. An
analysis of the market in which the company operates was conducted and to assess
market segments and the actual positioning of exhibition and fair services; SWOT
analysis was performed for Meteor Expocenter LLC. The paper proposes measures
to improve the exhibition and fair activities of Expocenter Meteor LLC; the
marketing budget of the proposed measures is formed and the expected economic
effect is calculated.

Key words: exhibition and fair activity, marketing environment, market
segmentation, SWOT - analysis, economic effect, marketing budget, marketing
communications.
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TEOPETMYHI  3ACAJIM  BHCTABKOBO-SIPMAPKOBOI
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