YHIBEPCUTET IMEHI AJIb®PEJIA HOBEJIA

KADEJIPA MIZKHAPOJHOI'O MAPKETHUHI'Y

KBAJI®IKAIIIMHA POBOTA MATICTPA

HA TEMY

«P03po0Kka MapKeTHHI0BOI IPOTrPamMu
CTUMYJIIOBAHHA 30yTY TYPUCTHYHHUX
MPOAYKTIB»

Bukonana: 3m00yBau 2 Kypcy,
rpynmiu MI'kp-18 Bm
Crneuianbaocti 075 MapkeTuHr
Camxapisenb SAna OneriBHa

Kepisauk: Kopenp O.M., K.T.H., TOLICHT

JHinpo
2020



AHOTAIIA

Camxapisenb S.0. Po3po0ku MapKETHHTOBO1 IPOrpaMK CTUMYJIIOBAHHS 30yTY
TYPUCTHYHUX TPOIYKTIB

[Togoposki Ta TYpU3M ChHOTOJHI MEPETBOPIOIOTHCS B MOTYKHY Taly3b €KOHOMIKH.
Bucoki Temnu po3BUTKY Typu3My 3a OCTaHHI JECATUPIYYS MPUBOAATH 10 Maiike
MOJIBOEHHSI TIEPCOHAITY MTPUOJIU3HO KOXKHI T SITh POKIB, SIKi 3alHATI y cepi Typus3My, 1 B
MIBTOpa pa3u — BUTpAT HACEJICHHsS] Ha TYpUCTUYHI MOI3JKHU B CBiTi. Typu3M B YKpaiHi
Mae rapHi NepeayMOBH PO3BUTKY, TPOTE€ MOr0 BUPOOHHUIITBO Ta MPOAAX 1€ BIICTAIOThH
BIJl CydyacHUX notped. ToMy MapKeTHHIOBI 3aCO0U CTUMYIIIOBAHHA 30yTy TYpUCTUYHOI
¢bipMu y 3HAUYHIN Mipi BU3HAYAE PE3yJIbTaTH i1 KOMEPIIHHO-EKOHOMIYHOI AiSUTBHOCTI Ta
KOHKYPEHTHY MO3UIIII0 HA PHHKY.

KitouoBi cioBa: MapKeTHHT, CTUMYJIOBaHHSA, TYpu3M, 30yT, TYpUCTHUYHUN

MPOAYKT, pE3yJIbTaT.

SUMMARY

Sanzarivec Y. Development of a marketing program to promote sales of tourism
products

Travel and tourism are now turning into a powerful industry. The high rates of
tourism development over the past decades have led to the almost doubling of staff
approximately every five years employed in the tourism sector, and a half times the
population’s spending on tourist trips around the world. Tourism in Ukraine has good
prerequisites for development, but its production and sale are still behind current needs.
Therefore, marketing means of sales promotion of a tourist company largely determines
the results of its commercial and economic activities and competitive position in the
market.
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