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AHOTAIISA

bacucma A. Bnacni mopeogenvni mapku nionpuemMcmea: CMEOpeHHs ma
VAPABAIHHS

B kBamidikarmiiiniii  poOoTi Marictpa NpoOBEAEHO aHami3 napdyMepHO-
KOCMETHMYHOIO PHUHKY YKpaiHW, BHKOHAHO aHali3 BHYTPIIIHBOIO Ta 30BHILIHBOTO
MapkeTuHroBoro cepeaosuma TOB  «PVII»  (mepexa wmarasuniB €BA).
[IpoananizoBaHO MpolEC YIPaBIiHHS BJIAaCHUMH TOPrOBEIbHUMHU MAapKaMU po3apiOHO1
Mepexl MarasuHiB “€Ba”; JOCHII)KEHO MOBEAIHKY CIOXHBA4iB Ta I1X KyIIBEJIbHE
CHOPUMHSATTS BJIACHUX TOPrOBEIBHUX MApOK MIAMPHUEMCTBA; pO3pOOJIEHO peKOMEHIAIll
IIOJ0 BJIOCKOHAJIEHHS NPOLECY YIPABIIHHA BJIACHUMHU TOPIOBEJIBHUMH MapKamu
Mepexi Mara3uHis “€sa’”.

Kuro4yoBi ciaoBa: ToOproseiabHa MapKa, aCOPTUMEHT, PHUHOK, MAapKETHHIOBE

CEpEeIOBHUILE, CIIOKUBALIBKI YIIOI00aHHS, CTPATErisl BIACHUX TOPrOBEIbHUX MapOK.

SUMMARY

Bassista A. Own trade marks of an enterprise: creation and management

In master’s thesis have been analyzes of the perfume and cosmetic market of
Ukraine, an analysis of the internal and external marketing environment of LLC
"RUSH" (EVA network of stores). The process of managing own trademarks of Eva
retail network of shops is analyzed; Consumer behavior and purchasing perceptions of
the company's own trademarks are investigated; recommendations for improving the
process of managing our own trademarks of the Eve network of shops have been
developed.

Key words: brand, range, market, marketing environment, consumer preferences,

branding strategy.
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