YHIBEPCUTET IMEHI AJIb®PEJIA HOBEJIA
KADEJIPA MIZKHAPOJHOI'O MAPKETHUHI'Y

KBAJI®IKAIIMHA POGOTA MATICTPA

Ha TEMY

«PO3POBKA MAPKETUHI'OBOI DIGITAL-
CTPATETI JJ1s1 KOMIIAHII HA PUHKY
OCBITHIX IOCJYT»

Buxkonag: 3m100yBau 2 kypcy, rpynu MI' — 18 Bm

Crnemianbaocti 075 MapkeTuHr
Kimrormmauk Onena OnekcanapiBHa
KepiBauk: Mimycrtina T.C., k.e.H., TOIIEHT

JHinpo
2020



AHOTAIIIA

Kmomrank O.0. Po3poOka mapkerunropoi digital-crparerii kommanii Ha pUHKY
OCBITHIX MOCHYT.

B kBamigikamiiftHiii poOOTI pO3IISAHYTO TEOPETUYHI AaCHEKTH PO3POOKHU
mapketuHroBoi digital-crparerii kommanii Ha PHHKY OCBITHIX MOCIYT, 3IIHCHEHO
MapKEeTUHTOBUN aHAMI3 ISJIBHOCTI KOMIAHIi, pO3pOOJICHO peKOMEHAAIll MI0/10
BJIOCKOHAJICHHS 1i O13HEC-TIPOIIECIB.

KirouoBi cioBa: po3pobka wmapkermnroBoi digital-ctparerii, oco0auBoCTI
MapKETUHTOBOTO CTPATETIYHOTO IUIAaHYBaHHS, JOUIIBHICTh Ta BHUIOJU CTPATETIYHOTO
MapKETHHTOBOTO TIaHYBaHHs, cUCTeMa BripoBakeHHs digital-cTparerii, ehekTuBHICT
BrpoBakeHHs digital-cTparerii.

SUMMARY

Klyushnik O.O. Development of marketing digital-strategy of the company in the
market of educational services.

The qualification work deals with the theoretical aspects of the development of
the company's digital marketing strategy in the educational services market, the
marketing analysis of the company's activity, the recommendations for improving its
business processes.

Keywords: digital marketing strategy development, features of marketing
strategic planning, expediency and benefits of strategic marketing planning, digital
strategy implementation system, effectiveness of digital strategy implementation.
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