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AHOTAIIA

[MammoBan J[.B. Ominka sKOCTI 4Yal Ta BJIOCKOHAJICHHS CHCTEMU
MEpYaHIAN3HUHTY.

Y  pobGoTi pO3MISHYTO TEOPETUYHI 1 TMPAKTUYHI ACIEKTH CHUCTEMHU
MEpUYaHJIai3UHTY Ha TOPrOBEJIILHOMY MIJNPUEMCTBI, HaJaHa XapaKTEPUCTHKA
CydyacHOTO eTamy pO3BUTKY MEpYaHAAM3WHTYy Yy pO3ApiOHIA  TOPriBIli,
MIPOAHAJII30BAHO TIOBEAIHKY CIIOKMBAYIB Ta BU3HAYEHO OCOOJIMBOCTI BI3yaJbHOTO
MepuaHAA3UHTY B Mara3uHi.

[TpoBeneHo MOCHIKEHHS AKOCTI Ta aCOPTUMEHTY 3€JIeHOro 0aiixoBOro yato,
B pPe3yJIbTaTl YOTO BUSIBJICHO HAMOLIBII SAKICHY Ta CIIOKUBAHY MPOIYKIIIIO.

[IpoananizoBaHo €(EKTUBHICTh BHUKOPUCTAaHHS TOProBOi IUIOLIl IpyHaMu
TOBapIB, K1 peaizyloThCs B MarazuHi. BUsHaueHo CrioXKuBY1 MepeBary 1oAo Yyaro.
3anponoHOBAaHO  CUCTEMY  3aXOAIB  IIOJO0  YJAOCKOHAJEHHS  CUCTEMH
MEepYaHIai3MHTY B Mara3uHi Ta MiJITBepHKeHa iX e(eKTUBHICTb.

Kiro4oBi ciioBa: TopropesibHE MIIMPUEMHHUIITBO, SAKICTh, aCOPTUMEHT, YaW,
CIIO’KMBYI1 TTepeBaru, €PeKTUBHICTh BUKOPUCTAHHS TOPTOBOI ILJIOIII].

SUMMARY

Shapoval D.V. Tea Quality Assessment and Merchandising System
Improvement.

The paper deals with theoretical and practical aspects of merchandising at a
trading company, characterizes the current stage of merchandising in retail trade,
analyzes consumer behavior and identifies features of visual merchandising in the
store.

The quality and assortment of green bay tea has been investigated, resulting
in the identification of the highest quality and consumed products.

The efficiency of using the retail space by the groups of goods sold in the
store is analyzed. Consumer preferences for tea have been identified. A system of
measures to improve the merchandising system in the store has been proposed and
their effectiveness has been confirmed.

Keywords: trade entrepreneurship, quality, assortment, tea, consumer
preferences, efficiency of use of retail space.
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