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AHHOTAIUA

MupmaHoBa JI.Konkypenmocnocobrnocmovnpooykyuunpeonpusmusi u
nymueenogvliuleHus

BxBanudukanmonHoipaboTeMarucTpanpoBe/leHaHaTu3pbIHKaKOHIUTEPCKONTT
ponykuunPecnyonukuKazaxcraH,
aHaJIM3BHYTPEHHEHUBHEITHEHMApKETUHTOBOHCPEIBI, SWOTananu3 U
KOHKYpeHTHbIaHamu3AO «Paxar»
HaocHoBeuccnenopanniipa3padoTaHbITy TUTOBBIILIEHUAKOHKYPEHTOCIIOCOOHOCTUIIPO
nykunnAO «Paxat» nganHouxo00CHOBAaHUE.

B pesynbrare Obuto yctaHoBieHo, uTo AO «PaxaT» auaupyer Mo YpPOBHIO
KOHKYPEHTOCIIOCOOHOCTA ~ Cpeu  MNPOU3BOAUTENEH  KOHJIUTEPCKUX  U3ICITHI
Kazaxcrana, mostomy HeoO0XOauMO pa3paldaTbiBaTh W BHEAPATH MapKETHHIOBBIE
MEpONPUATHS IO MOBBIMIEHUIO KOHKYpeHTOCIocoOHOCTH. [lo utoram mpoBeneHHOM
paboThl pa3zpaboTaHbl PEKOMEHJAIMHU 0 MOBBIIMICHHI0 KOHKYPEHTOCTIOCOOHOCTHAO
«Paxary, KOTOpbIE MIOMOTYT YBEJIMYUTh 00bEMBI TTPOJIAXK MPOAYKIIUU U JIOJTIO PhIHKA.

KaoueBbie ciaoBa: KOHKYypeHTOCIIOCOOHOCTh, KOHKYPEHTOCIIOCOOHOCTH
NPOAYKTa, KOHKYPEHTHBIN aHAIN3, MAPKETHHTOBAs Cpejia, KOMIUIEKC MapKeTHHTA

SUMMARY

Mirmanova L. Competitiveness of product of the company and ways to
improve it

In the master's thesis, an analysis was made of the confectionery market of the
Republic of Kazakhstan, as well as analysis of the internal and external marketing
environment, SWOT analysis and competitive analysis of “Rakhat” JSC. Based on
the research, ways to increase the competitiveness of “Rakhat” JSC products were
developed and grounded.

As a result of the analysis, it was found that “Rakhat”JSC is the leader in terms
of competitiveness among manufacturers of confectionery products in Kazakhstan,
therefore it is necessary to develop and implement marketing measures to increase
competitiveness. Based on the results of the work, recommendations were developed
to increase the competitiveness of Rakhat JSC, which will help increase sales
volumes and market share.

Keywords: competitiveness, product competitiveness, competitive analysis,
marketing environment, marketing mix
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