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AHOTAIIISA

Ps6ka I[1.C. «®opMyBaHHS KOMIUIEKCY MApKETHHIOBUX KOMYHIKAI[ill MAPUEMCTBAY

B po6oti 3ampornoHoBaHO HUISIXW (OPMYBAaHHS KOMIUIEKCY MAapKETUHIOBUX
KOMYHIKaIlii  mianpueMctBa.  JlOCHIIKEHO  TEOPETHYHI  aCHeKTH  YIpaBIiHHSA
MapKEeTUHTOBOIO JISUIBHICTIO MIANPHEMCTBA. byno HamgaHo 3araibHy OpraHizariiHy
xapakTepucTuky [IpAT «ArpokoHTpaKkT» Ta OIlIHEHO Horo ¢iHaHcoBuii ctaH. [IpoBenaeHo
aHaJli3 yMpaBIiHHSI MapKeTUHTOBOIO JisUTbHICTIO [IpAT «ArpokoHTpakT» Ta po3poOiIeHO
IOPONO3MIIT 00 YJOCKOHAJEHHS LbOr0 MpOIECY. 3alpolOHOBAHO YIAOCKOHAJIECHHS
(bopMyBaHHSIM  KOMIUIEKCY MAapKETMHTOBUX KOMyHIKamiii mignpuemcrBa [IpAT
«ATPOKOHTPAKT» 3a paxyHOK OpraHi3alliHHUX 3aXO0JIB Ta MPOrpaMy MPOCYBAHHS TOBApPY.
OOTrpyHTOBAaHO 3aXOAM, SKI JTO3BOJSIOTH MIABUINUTH 00’eMu mpsmux nponaxis [IpAT
«ATpPOKOHTPAKT.

KitouoBi croBa: MapKeTHUHT, MapKETUHTOBUM KOMILIEKC, IPOCYBaHHS TOBapY.

SUMMARY

Ryabka P. «Formation of complex of marketing communications of the enterprise»

The ways of formation of complex of marketing communications of the enterprise
are offered in the work. Theoretical aspects of management of marketing activity of the
enterprise are investigated. The general organizational characteristics of PJSC
“Agrocontract” were presented and its financial condition was assessed. The analysis of
the marketing activity management of PJSC “Agrocontract” was carried out and the
proposals for improvement of this process were developed. Improvement of formation of
marketing communications complex of PJSC "Agrocontract” at the expense of
organizational measures and program of goods promotion is offered. Measures to increase
the direct sales of PJSC "Agrocontract” are substantiated.

Keywords: marketing, marketing complex, product promotion.



