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AHOTANIA

Tymanosa I'.B. Po3pobxa i peanizayis cmpamezii po36umiy HO8020 Mosapy.

B kBamidikariiiniii po6oTi poO3rIsSHYTO TEOPETUKO-METOANYHI OCHOBH OpraHizarii
Ta KOHTPOJIO MAapKETHMHIOBOI MAiISUIBHOCTI MIJMPUEMCTBA, 3I1HCHEHO MapKETHHTOBHIA
aHai3 Ta MapPKETUHTOBUW ayaWT [ISTIBHOCTI, PO3pOOJIEHO PEKOMEHMAIii 1100
BJIOCKOHAJICHHSI OpraHi3aiii MapKeTHHTOBOI Ta BHUPOOHMYOI AISUTBHOCTI MiAIPUEMCTBA
«[laBmorpaaxmi®». 3  ypaxyBaHHAM  creuudiku  NPOAYKIIi  MIANPUEMCTBA
«ITaBmorpaaxmi®» Ta KOHKYPEHTHHX yMOB OyIJI0 3alpOIOHOBAHO BHUBEACHHS HOBOTO
TOBapy Ha PHUHOK, IMJBUIIEHHS PIBHA PEHTAOEIBHOCTI BHUPOOHHIITBA, BIPOBAIHKCHHS
HACTyNajbHOI CTpaTerii PO3BUTKY 1 30UIbIIEHHS MPOJYKTUBHOCTI Ha PHHKY,
BIIPOBA/KYIOUHU IPOAYKTOBI 1HHOBAIlI], 110 CHpUSATUME HOCUJICHHIO
KOHKYPEHTOCHPOMOXKHOCTI mianpueMmcTna «llaBnorpanxmb» Ha pUHKY.

KawuoBi ciaoBa: MapkeTHHroBa CTpaTerisi pO3BUTKY HOBOTO  TOBapy,
peHTa0eNbHICTh MIANPHEMCTBA, MPOAYKTOBI 1HHOBALlli, CTPATETis PO3BUTKY TOBAapy Ha
PUHKY, KOHKYPEHTOCIIPOMOKHICTb IM1IMPUEMCTBA.

SUMMARY

Tumanova G.V. Development and introduction of a new product to the market by
implementation of an offensive strategy

In master’s thesis the theoretical and methodological basis for the organization and
control of the marketing of the company, carried out market analysis and marketing audit
of the company, to develop recommendations for improving the organization of
marketing and production activities of the company "Pavlogradhlib™. Given the nature of
production enterprise and competitiveness of "Pavlogradhlib™ was suggested the
introduction of a new product to the market, increase of the level of profitability of a
production, implementation of an offensive strategy in the market and improve
productive efficiency by introducing product innovations of "Pavlogradhlib™ which will
increase the competitiveness of enterprise in the market.

Keywords: marketing development strategy for new product, profitability of a
production, product innovations, offensive strategy the enterprise market analysis,
competitiveness of enterprise.
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