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AHOTAIIA

Memeuko A.O. JlocniKeHHS SKOCTI 1 aCOPTUMEHTY BEpPXHBOTO OJSTY Ta
oprasizaiiisi IpoAaKy HEMPOIOBOJIBYMX TOBAPIB.

VY po6oTi HaaHO XapaKTEPUCTUKY IPOIECY OpraHizallii mpoiaky TOBapiB y
cUCTeM1 pO3JpiOHOI TOPTIBII, PO3TISHYTO TEOPETHYHI 1 MPaKTHYHI METOIU 1
cnerugika oprasizaiii npoaaxxy HeMpoAOBOJILYMX TOBAPIB y Mara3uHi.

JlocnipkeHo cTaH Ta TEHACHIT PO3BUTKY BITYU3HSIHOTO PUHKY OJIATY.

Hanano mopiBHSUIBHY XapaKTEPUCTUKY SIKOCTI BEPXHBOTO OJSTY PI3HHUX
BUpOOHUKIB. [IpoBeieHo TOCTiPKEHHS aCOPTUMEHTY BEPXHBOI'O OJIATY Yy Maras3uHi.
Bu3HaueHo MOKa3HUKH aCOPTUMEHTY: KOe(IiLI€HTH IIUPOTH, MOBHOTHU, CTIMKOCTI
Ta HOBHU3HH.

[IpoBeneHO AOCHIHKEHHS Oprasizauii Mpojaaxxy HenpoAOBOJIbYMX TOBApiB B
mara3uHi «Freever». JlochipKeHO CKIIaJOBI TMpOLIECY OpraHizaimii NpojaxiB
TOBapiB B MarasuHi. Po3paxoBaHO y3arajdbHIOIOYMI MOKAa3HUK PIBHSA KYyJIbTypH
oOCITyroByBaHHsl TMOKYyMIiB B MarasuHi. HamaHo pekoMeHpamii MIOAO0 CHCTEMHU
320X0Y€Hb NMPOAABIIB ISl CTUMYJIIOBAHHS 1X /IO TBOPYOI Ta aKTUBHOI Mpalli.

KirodyoBi croBa: opraizamis Npojaky TOBapiB, BEpPXHIA OJST, SKICTb,
ACOPTUMEHT,  IOKa3HUKU  ACOPTUMEHTY,  TOKa3HUK  PIBHA  KYJIbTYypH
00CITyrOByBaHHS.

SUMMARY

Mesechko A.O. Research of quality and assortment of outerwear and
organization of sale of non-food items.

The paper describes the process of organizing the sale of goods in the retail
system, discusses the theoretical and practical methods and specifics of the
organization of sale of non-food products in the store.

The state and tendencies of development of the domestic clothing market are
investigated.

The comparative characteristic of quality of outerwear of different
manufacturers is given. The study of the range of outerwear in the store. The
indexes of the range are determined: coefficients of latitude, completeness,
stability and novelty.

The study of the organization of sale of non-food items in the «Freever»
store was carried out. The components of the process of organization of sales of
goods in the shop are investigated. A generic measure of the level of customer
service culture in the store has been calculated. Recommendations for a system of
incentives for salespeople to encourage them to work creatively and actively.

Keywords: organization of sales of goods, outerwear, quality, assortment,
indicators of assortment, indicator of the level of service culture.
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