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AHOTAIIA

Anab’esa O.C. Po3pobka ma opeaHizayis peKiamHoi KamMnauii 01k mypucmuyHoi
azcenyii.

B kBamidikamiitHii poOOTI pO3MIISIHYTO CYTHICT 1 CTaH PEKJIAMHOI JiSJIHOCTI,
IIpoaHaTiz0BaHo crelrdiky 1 mpoOIeMH BUKOPUCTAHHS PEKJIaMU Ha PUHKY, 3/IIMCHEHO
MOHITOPUHT (paKTOPIB MApPKETUHIOBOTO CEpeOBUIA MIANPUEMCTBA, MPOBEACHO
J1arHOCTUKY BHMKOPHCTAHHS PEKJIaMHUX 3aXOJIB Ha MiANPHEMCTBI, OOTPYHTOBAHO
KOMIUIEKCHHUM MiJX11 MO0 BIOCKOHAJICHHS PEKJIaMHOI JTisSTbHOCTI JAOCHIIKYBAHOTO
HiAIPUEMCTBA, BA3HAYEHO €KOHOMIYHY €()eKTUBHICTH 3alPOTIOHOBAHUX 3aXO/I1B.

KurouoBi ciioBa: MapKkeTUHT, pUHOK, peKiiaMa, peKjlaMHa KaMIaHis, pekjaMHa
CTpaTerisi, KOMIUIEKC MAapKETUHTY, KOMYHiKallii, MapKeTHHroBa KOMYHiKalliliHa
MOJTITHKA, MapKeTHUHToBi mocmimkeHHs, SWOT — anHami3, eKoOHOMIUHMIA e(dEeKT,
MapKETHUHTOBUMN OIOIKET.

SUMMARY

Aliabieva O.S. Development and organization of an advertising campaign for a
travel agency.

The qualification work considers the essence and state of advertising,
analyzes the specifics and problems of advertising in the market, monitors the factors
of the marketing environment of the enterprise, diagnoses the use of advertising
activities at the enterprise, substantiates a comprehensive approach to improving
advertising activities, determines the economic efficiency of the proposed measures.

Key words: marketing, market, advertising, advertising campaign, advertising
strartegy, marketing complex, communications, marketing communication policy,
maketing researches, SWOT - analysis, economic effect, marketing budget.



