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AHOTANIA

Topoyna M.C. Ocobausocmi npocy8anHs MINCHAPOOHO20 Oi3Hecy V COYIANbHUX
Mepedicax

VY po60Ti pO3IIIIHYTO TEOPETUYHI Ta MPAKTUYHI aCMEKTH 30BHIITHLOECKOHOMIYHO1
nisibHOCTI OO0  «bizHec-Dopym», a TaKoXK 3AIMCHEHE JIOCHIIKCHHS II0JI0
MO3UI[IOHYBAaHHS MDKHAPOJHUX TMPOEKTIB Ta BHUCTAaBOK Ha BHYTPIIIHBOMY Ta
30BHINIHbOMY puHKaX. [IpoBeneHuit anami3 moTeHIaTy MIAMIPUEMCTBA 1 MOTO 3aXO/IiB,
JOCIIIJIPKEHO YMHHUKHU BIUIMBY NpHU (POpMyBaHHI MIKHApOAHUX MpoekTiB. [IpoBeneHo
JOCITIIJIPKEHHSI PO3BUTKY BHUCTaBOK, iX CTaHy Yy 30BHIIIHbOECKOHOMIYHIN JisSJIBHOCTI, B
pe3yabpTari 4oro chOpMOBaHi CUJIbHI Ta CIa0KI CTOPOHM MPOEKTIB, a TAKOXK 3arpo3u Ta
MOXJIMBOCTI JJIsl BUSIBIICHHS SIKICHOT peasizallli JaHux iBeHTIB. 1{e 703BOIUIO OIIHUTH
MOTEHIIIAJI TIAMPUEMCTBA 3 HOTO 1IeIMH Ta, BUSBUTH OCHOBHI METOAM peai3allii

cTapTariB, a TAKOXX CIIOCOOHU 3aTy4eHHS] HOBUX 1HO3EMHHUX €KCIIOHEHTIB JaHO1 cepH.

Knwuoei cnoea: inmepuem-mapkemunz, COuianbHi  Mepedci, peanizayin

MINCHAPOOHUX NPOEKMIB, 2A1y3€6l BUCMABKU , 3A/TYYCHHA eKCHOHEHMIE.



SUMMARY
Horbulia M. S. Features of promotion of the international business via social networks

The master thesis deals with theoretical and practical aspects of Business-Forum
company organizing of the international exhibitions, as well as the research on the
positioning of international projects on the domestic and foreign markets. The analysis
of the potential of the enterprise and events were carried out; the factors influencing the
formation of the company's activity were investigated. The researches the development
of the enterprise and its state in foreign economic activity have been carried out, as a
result of which the strengths and weaknesses of the company are formed, as well as the
threats and opportunities for identifying the qualitative conducting of events. It allowed
to assess the potential of the enterprise, to identify the main methods of increasing and
creating startups, as well as ways of attracting new exhibitors in this area. Key words:
internet-marketing, social networks, promotion of the international projects,

specialized exhibitions, attraction of exhibitors.
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