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AHOTAIIISA

HenamkoBcbka O.1. «YnpaBiaiHHS MapKETUHIOBOIO AISUTHHICTIO MIAMPUEMCTBA Ta
[UIIXU MOTO BJOCKOHAJICHHSI

B po6oTi 3amponoHOBaHO MNUISXM YAOCKOHAJIEHHS MAapKETHHTOBOI JiSTIBHOCTI
nignpueMcTBa.  J{OCHiKEHO  TEOpPEeTHYHl1 AaCMEKTH  YNpaBIiHHA  MapKETUHIOBOIO
TiSTRHICTIO miampueMcTBa. byno HamgaHo 3aranpHy oprasizamiiHy xapaktepuctuky TOB
«Kpokyc» Ta omiHeHo Woro ¢iHaHcoBui cTaH. I[IpoBemeHo aHami3 ynpaBIiHHS
MapKETHUHTOBOIO  JISUTBHICTIO  MIJANPUEMCTBA Ta  PO3pOOJICHO MPOMO3MIT  MIOA0
YAOCKOHAJIEHHS LBOIO MpOILECYy. 3alpONOHOBAHO YAOCKOHAJIEHHS PEKJIIaMHOI KaMmmaHii
TOB «Kpokyc» 3a paxyHOK oOprasi3alifHMX 3axoAiB Ta MOTHBAIlll IEpPCOHATY.
OOrpyHTOBaHO 3aXOJH, SIKI JO3BOJSIOTH IMIJIBUIIUTA KOHKYypeHTOocnpoMoxHicTe TOB
«Kpoxkyc».

Kito4oBi ciioBa: KOMIUIEKC MapKETUHTY, MAPKETHHIOBA JISJIbHICTh, MAPKETHHIOBA

MOJIITUKA, MAPKETUHTOBA CTPATETIS.

SUMMARY

Nedashkovskaya Ol «Management of marketing activity of the enterprise and ways
of its improvement»

In the work the ways of improvement of marketing activity of the enterprise are
offered. Theoretical aspects of management of marketing activity of the enterprise are
investigated. The general organizational characteristic of Crocus LLC was presented and
its financial condition was assessed. The analysis of management of marketing activity of
the enterprise is carried out and proposals for improvement of this process are developed.
Improvement of the advertising campaign of Crocus LLC due to organizational measures
and motivation of the personnel is offered. Measures to increase the competitiveness of
Crocus LLC are substantiated.

Keywords: marketing complex, marketing activity, marketing policy, marketing

strategy.



