












3 (163)2017 Экономические науки

Fig. 3. Portrait o f users, considering safety for health and correspondence to the 

standards o f ecological cleanness as decision-m aking factors for the purchase

The third on a quantity segm ent got the nam e «Im aginary», his type is presented 

on a fig. 4.

Fig. 4. Portrait o f users, considering reputation o f trade mark and com fort 

o f buying as decision-m aking factors for the purchase
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