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Aoaynaii Ilpocmep Mauik MapkeTHHIroBa MisUIbHICTHL MiANPHUEMCTBA |
HIJIAXH il BJOCKOHAJICHHSA

Y poGoTi pO3MISIHYTO TEOPETHUYHI 1 TMPAaKTHYHI acleKTH MapKEeTUHIOBOL
nismbHOCTI TOB  «Bor Piteitny. IIpoBeneHO OINIHKY MapKETHMHTOBOI JISUIBHOCTI
MIJNPUEMCTBA, BU3HAUCHO 11 BIUIMB Ha (hiHAHCOBI pe3ysbTaTu Kommadii. IIpoBeaeHo
JTOCIIIKEHHS (bhaxTopiB BIUIUBY Ha TISUTBHICTD KOMMaH1i1 Ta 11
KOHKYPEHTOCTIPOMOKHICTh. Lle  7g03BONMIIO  PO3pOOUTH  pekoMeHAallil 1010
YIOCKOHAJIEHHS  MApKETHUHTOBOI  MIAJIBHOCTI  YKpaiHCBKUX  MIANPUEMCTB  Ta
copMyItOBaTH OCHOBHI HallpsiMKU MapkeTHHroBoi ctparerii TOB «Bor Piteitn»

Kuwo4oBi ciioBa: MapKkeTHHT, MApKETHUHTOBA AisUIbHICTh, CTPATETIs, JOSIBHICTD,
MapKETUHT-MIKC, OEHUMapKETUHT

SUMMARY

Abdoulay Prosper Malik Marketing activity of the enterprise and ways of its
improvement

The theoretical and practical aspects of marketing activity of Vog Retail LLC are
considered in the work. An evaluation of the marketing activity of the enterprise is
carried out, its influence on the financial results of the company is determined. The
factors of influence on the company's activity and its competitiveness were investigated.
This made it possible to develop recommendations for improving the marketing
activities of Ukrainian enterprises and to formulate the main directions of the marketing
strategy of Vog Retail LLC

Keywords: marketing, marketing, strategy, loyalty, marketing mix,
benchmarking
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