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3aIPOIIOHOBAHO dokycu CTparterti, K1 CIIPUATHMYTh I1IBUILIEHHIO
KOHKypeHTocTipoMokHOCTI komnaHii «Vodafone Ukraine»
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SUMMARY

Yazykova O. M. Branding as an effective customer acquisition and retention
technology.

The qualification work considers the theoretical and methodological
foundations of branding and its role in the enterprise, marketing analysis (analysis of
marketing environment, PEST analysis and SWOT analysis) of the marketing
environment of PJSC "VF Ukraine", recommendations for improving the strategy and
focus of branding enterprises of PJSC «VF Ukraine». Taking into account the activity
of the company and the competitive conditions, the strategy focuses will be offered,
which will help to increase the competitiveness of VVodafone Ukraine

Keywords: branding, consumer, telecommunication market, marketing

research, enterprise activity, competitiveness.
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