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AHOTAIIISA

bopeyvka FO.b. @opmysanns mapkemun2o80i cmpamezii Ha NiONPUEMCMBI

[ToHATTS «cUTyalIMHUM TAXIT) PO3TIIATAETHCS OAraTOrpaHHO, KOMIUIEKCHO, SIK
OJIMH 13 €TaliB IUIaHyBaHHS MapKETHUHTOBOI AisUIbHOCTI. BiH siBisie cobor0 perenbHMiA
aHaJli3 BHYTPIIIHBOTO 1 3arajJbHOr0 MApKETHHTOBOTO cepeoBHINa (pipMu, y pe3ynbTari
SIKOTO BU3HAYAIOTHCS 11 CUJIBHI M c1a0Ki CTOpOHU, Hebe3neKa i J01aTKOBI MOKIIMBOCTI,
0 4YeKaloTh Ha (ipMy B pe3ysibTari TOTO a0 IHIIOTO BapiaHTa PO3BHUTKY MOIIN Y
30BHIITHIM MapKETHHTOBOMY cepefoBullll. B po6oTi 00IpYHTOBAHO IOJIOKEHHS 1100
BITPOBAKEHHSI YJIOCKOHAJICHOTO MiIX0y PO3POOKH MapKETHHIOBOI CTpaTerii B yMOBaxX
KOJIMBaHb TIOMMUTY Ha MPHUKIAAlI MIANPUEMCTBA-BUPOOHHUKA XapyOBUX MPOIYKTIB 1
HaJaH1 MPaKTUYH1 PEKOMEH/ Il 11100 3a0e3eUeHHS IMiIBUIIICHHS PiBHS €(DEKTUBHOCTI
peaizailii MapKEeTHHTOBO1 CTPATETTIi.

KirouoBi  crioBa: cuTyaliiHMid aHaii3, MapKETUHT, BHUPOOHUYO-30yTOBA
JUSTIBHICTh, MAPKETUHIOBA CTPATETIS.

SUMMARY

Boretska Y. Formation of marketing strategy at the enterprise

The concept of “situational approach" considered multifaceted, complex, as one
of the stages of planning marketing activities. It is a thorough analysis of internal and
overall marketing environment of the firm, which resulted determined its strengths and
weaknesses, risk and additional opportunities that await us as a result of a variant of
developments in the external marketing environment. The work reasonably provisions
implementing advanced approach marketing strategy development under demand
fluctuations on the example of the manufacturer of food and provided practical
recommendations for improving the effectiveness of marketing strategies.

Keywords: situational analysis, marketing, production and marketing, marketing
strategy.



