YHIBEPCUTET IMEHI AJIb®PEJIA HOBEJIA
KA®EAPA MI'KHAPOAHOI'O MAPKETHUHI'Y

KBAJI®IKAIIIMHA POGOTA BAKAJIABPA

HA TEMY

«BAJOCKOHAJIEHHA KOMIVIEKCY
MAPKETUHI'OBUX KOMYHIKALIA
HIAITPUEMCTBA 13 3ACTOCYBAHHAM
IHTEPHET»

Bukonana: 3m100yBau 4 Kypcy,
rpymu MI'-16

Crnemianbaocti 075 MapkeTunr
[lynsk Aurenina OneriBHa

KepiBuuk: IlleBuenko B.M., kieps.ymip., AOIEHT

JHinpo
2020



AHOTAIIIA

Myask A.O. BaockoHajleHHSI KOMILUIEKCY MAPKETHHIOBMX KOMYHiKaLi
nignpuemMcTBa i3 3acrocyBaHHsaM IHTepHeT.

B kBamidikamiiini poO0oTi pO3TISTHYTO TEOPETUKO-METOUYHI OCHOBH KOMILJIEKCY
MapKETHHIOBUX KOMYHIKAIiil mignpueMcTBa 13 3actocyBanHsM lintepuer TOB
«STUDENTWAY», 3aiiicHeHO aHaii3 CTaHy Ta OIIHKM KOMYHIKalliiHOT AiSUTBHOCTI,
po3po0JIeHO peKoMeHAalli 100 BIOCKOHAJIEHHS KOMIUIEKCY MApKETHMHIOBHUX
KoMyHikarliil. 3 ypaxyBanusaMm crneuudiku nociayr TOB « STUDENTWAY» po3po6iieno
MapKETHUHIOBl 3aXOJM WLIOJI0 MPOCYBAHHS OCBITHIX TOCIYT, $IKI CHPUATUMYTb
H1JBUIIEHHIO KOHKYPEHTOCIPOMOKHOCTI MIAIPUEMCTBA HA PErIOHAIbHOMY PUHKY.

Kaw4yoBi ciaoBa: koMyHIKallliiHa TOJIITHKA, OCBITHI TIOCIYTH, KOMILIEKC
MapKETUHIOBUX KOMYHIKaIi1, KOHKYPEHTOCIIPOMOXKHICTb.

SUMMARY

Shulyak AO Improving the complex of marketing communications of the
enterprise with the use of the Internet.
The qualification bachelor’s thesis the theoretical and methodical bases of a

complex of marketing communications of the enterprise with application of the Internet
enterprise of Open Company "STUDENTWAY™" are considered, the analysis of a
condition and an estimation of communication activity is carried out, recommendations
on improvement of a complex of marketing communications are developed. Taking
into account the specifics of STUDENTWAY products, the strategy of promotion of the
company's marketing communications complex using the Internet is substantiated,
marketing measures are developed to promote educational services, which will increase
the company's competitiveness in the regional market.

Keywords: Internet network, communication policy, educational services, brand,
efficiency..
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