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AHOTAINIA

Kamener O. 10. Po3poOka MapKeTHHIOBOI cTpaTterii BUBEeJCHHSI HOBOIO
TOBAapy HA PUHOK.

B xBamidikamiiHiii poO0OTI pO3TISHYTO TEOPETUKO-METOINYHI OCHOBH PO3POOKH
MapKEeTUHIOBOi CTparTerii BUBEJAEHHS HOBOIO TOBAapy Ha PHUHOK miapo3aury «bakiep
CropScience» mianpuemcrea TOB «baitep» B cermMeHTi 3aco0iB 3aXUCTy POCIIHH
arpapHoro pUHKY, 3A1MCHEHO aHalli3 MapKETUHIOBOTO CEpelOBUINA IIIPUEMCTBA,
PpO3p0o0JIeHO pEKOMEH/ 1ALl 111010 MAPKETUHIOBUX 3aXO0/I1B 3 IPOCYBAHHS HOBOT'O TOBAPY
nigpo3niny «batiep CropScience» mianpuemctBa TOB «baiiepy. 3 ypaxyBaHHSIM
cnenudiky MPOayKIli mianpueMcTBa miapo3auty «baitep CropScience» mianmpuemcTBa
TOB «baiiep» 0oOrpyHTOBaHO CTpaTeriio BUBEIEHHS HOBOTO TOBapy MiANPHEMCTBA B
CErMEHTI 3aC001B 3aXUCTy POCIIMH arpapHOTrO PUHKY, pO3pOOJIEHO MAapKETUHTOB1 3aX011
10]10 MIPOCYBAHHS HOBOTO TOBapYy, 110 CTIIpUATAME M1 BUIICHHIO
KOHKYPEHTOCIPOMOKHOCTI MIIMPUEMCTBA HA PUHKY.

KurouoBi cjioBa: 3acoOM 3aXWUCTy POCIMH, arpapHUil pUHOK, mojirpadidHi
MOCJIYTH, TOBApP, €PEKTUBHICTb.

SUMMURY

Kamenev O. Development of marketing strategy for launching a new
product.

The qualification work considers the theoretical and methodological bases for
developing a marketing strategy for bringing the new product to the market Crop
protection segment of Agrarian market for Bayer CropScience division, Bayer LLC,
analyzed the marketing environment of the company, developed recommendations for
promotion new product and marketing activities for Bayer CropScience division, Bayer
LLC. Taking into account the specificity of the products of the Bayer CropScience
division of the Bayer LLC, it was justified the strategy of launching the new product
for the company in the segment of plant protection products of the agrarian market,
marketing researches have been developed to promote the new product, which will
increase the company’s competitiveness on the market.

Keywords: plant protection products, agricultural market, printing services,
product, efficiency.
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