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AHOTAILISA

I'osoBenko A.M. ®opMmyBaHHS KOHKYPEHTOCHPOMOKHOTO ACOPTUMEHTY
METaJIeBOTO MOCYy BITYM3HSHOTO BUPOOHUIITBA.

JlumioM CKIAa€eThes 3 TPbOX PO3JUIIB 1 JOAATKIB. Y MEPUIOMY PO3ILIL
PO3TJIIHYTO TEOPETUYHI ACTIEKTH JOCIIKEHHS CTaHy, TCHJICHII PO3BUTKY PUHKY
METaJIeBOr0 TOCYQy Ta HOoro KOHIOHKTypu. [IpoaHanmi3oBaHO CTpyKTypy Ta
XapaKTePUCTUKY aCOPTUMEHTY METAJIEBOTO MOCYAY Pi3HUX BUPOOHUKIB.

Hpyruit  po3ain  MICTUTh  pe3ydbTaTH  aHami3y  JiSUIBHOCTI
TOB"HoBOMOCKOBChKHMI ~ mocyA", CTPYKTYpM BHPOOHMYOTO  ACOPTUMEHTY
HiAMPUEMCTBA, & TAKOXK PO3TIISTHYTO MEPCIEKTUBU HOTO Ta MOXKIIUBICTh BIIKPUTTS
HOBUX PUHKIB JJI1 METAJIEBOTO MOCY/Ty BITYM3HSIHOIO BUPOOHHKA.

VY TperboMy pO3uIi 3a pe3yJibTaTaMu JTOCTIHKEHHS (OPMYIOThCS CTpaTerii
30yTy TOpOAyKIii I 3MINHEHHS  PUHKOBUX  TO3WIIA  IMANPHEMCTBA.
[IpoananizoBaHO HaMpsiIMU PO3BUTKY AaCOPTUMEHTY TMOCYyAy Ta PpO3MISIHYTO
auBepcupikaiiio kanaiiB 30yty npoaykuii TOB"HoBoMockoBchkuii mocya'".

KittouoBi croBa: meTanieBuil OCy/l, CTPYKTypa aCOPTUMEHTY, KOHKYPEHTHI

nepeBar, puHKH 30yTy.

SUMMARY

Golovenko A. Formation of competitive assortment of metal cookware of
domestic production.

The diploma consists of three sections and applications. The first section
deals with theoretical aspects of the research status, trends of development of the
market for metal utensils and its environment. Analyzed the structure and
characteristics of a range of metal tableware various manufacturers.

The second section contains the results of the analysis of activity of LLC

"Novomoskovskaya Houseware", structure of the production range of the



enterprise, as well as the prospects and the possibility of opening new markets for
metal utensils domestic producers.

In the third section the results of the study formed the strategy of marketing
products to strengthen the market position of the enterprise. Analyzed directions of
development of assortment and considered the diversification of distribution
channels of products of LLC "Novomoskovskaya Houseware ".

Keywords: metal ware, assortment structure, competitive advantages,

markets.
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