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AHOTANIA

llempyns B.IO. Ananiz mapkemunz068020 cepedosua 8 KOHMeKCmi NPUUHIMms
CMpame2iyHux YnpaeuiiHCbKUux piuiets.

B xBamigikariitHiii poOoTi Marictpa poO3IsSHYyTO TEOPETUKO-METOAWYHI OCHOBH
YOPaBIiHCHKOTO aHali3y MapKETHHTOBOTO CEpPEJOBHINA OpraHizamii B KOHTEKCTI
pO3poOKKM Ta peamizamii MapKeTHHTOBUX CTPATETIYHUX  PIIIEHb, 3/I1MCHEHO
MapKETUHIOBUM  aHaji3 Ta MAapKETUHTOBUM ayJuT JISJIBHOCTI, PO3pOOJICHO
peKoMeHAaIli MoJ0 BJOCKOHAJICHHS  OpraHizaiii MapKEeTUHIOBOi  JIsJIBHOCTI
yHIBEpCUTETaMU YKpaiHu, 30KpeMa YHIBEpCUTETy MHUTHOI CHpaBd Ta (iHAHCIB. 3
ypaxyBaHHSM CHEHU(IKK Cy4acHOI AISUIbHOCTI YHIBEPCUTETY MHUTHOI CIIpaBU Ta
¢diHaHCIB Ha PUHKY BHUIIOi OCBITH 3alpPONOHOBAHO BJOCKOHAJICHHS OpraHi3alliifHOl
CTPYKTYpH YNPABIIHHSA MapKETUHIOM, HaJlaHl PEKOMEH/Iallil 1010 PO3BUTKY MiIXOI1B
JI0 TIO3UIIIIOBaHHS Ta CErMEHTAIllifHO1 cTpaTerii, BAOCKOHAJICHHSI TOBapHOi, I[IHOBOI Ta
KOMYHIKAI[IHHOI TOJITUKA YHIBEPCUTETY, IO CHPUATAME NIJBUILIEHHIO HOTO
KOHKYPEHTOCHPOMOKHOCTI HAa PUHKY IMOCTYT BULIO1 OCBITH.

KirouoBi cioBa: MapkeTHUHroBE CEpElOBUINE, PUHOK BHUIOI  OCBITH,
MapKETHUHIOBA CTPATErisi, MAPKETUHTOBHUI aHalli3, YIIPaBJIIHHS, YHIBEPCUTET.

SUMMARY

Petrunia V.Y. Analysis of the marketing environment in the context of strategic
management decisions.

In master’s thesis the theoretical and methodological foundations of management
analysis of the organization's marketing environment in the context of development and
implementation of marketing strategic decisions, conducted marketing analysis and
marketing audit of the activity, developed recommendations for improving the
organization of marketing activities by the universities of Ukraine, including the
University of Customs. Taking into account the peculiarities of the modern activity of
the University of Customs and Finance in the higher education market, the
organizational structure of marketing management was proposed, the recommendations
on the development of approaches to positioning and segmentation strategy, the
improvement of the commodity, price and communication policy of the university,
which will promote its competitiveness, will be promoted.

Keywords: marketing environment, higher education market, marketing strategy,
marketing analysis, management, university.
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