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AHOTAINIA

Banxka L.I'. Pexkiiama B cucTeMi KOMYHiKaliifHOI AiSUIBHOCTI MiIMPUEMCTBA
I 19X il BJOCKOHAJIEHHS.

B kBamidikamiiiniii  poOOTI PO3MISIHYTO TEOPETHKO-METOAWYHI  3acaju
JOCIIKEHHS peKJIaMHO1 KaMItaHii MPUEMTCRA, 311CHEHO a”ail3
MapkeTuHroBoro cepenosuma TOB «®apmnoctau», po3poOIeHO peKOMeHali
I0JI0  HANpSMKIB  yJAOCKOHAJICHHS  CHUCTEMHU  KOMYHIKAIlMHOI  JISUIBHOCTI
HIANPUEMCTBA. Y TIpolieci poOOTH 3pOo0JICHO BHCHOBKM Ta MPOIO3MINT 11010
YIOCKOHAJIICHHSI KOMYHIKAI[IITHOI TOMITUKK KoMmMaHii. Pe3ynbratu po3poOOK MOXKYTh
OyTH BUKOPUCTaH! B MPAaKTUYHINA MapKETUHTOBIH ISJILHOCTI.

KaouyoBi cjgoBa: pekiiaMHa  KaMIlaHis, KOMYHIKaIiifHa  TOJITHKA,
KOMYHIKaI[iiiHa AisUTbHICTh, peKiiamMa.

SUMMARY

Vanzha 1.G. Advertising in the communication system of the enterprise
and ways to improve it.

In master’s thesis is devoted to the theoretical-methodological basis of the
study of the product mix of THE CROPS were reviewed, an analysis of the marketing
environment of the company was made, recommendations were developed to
improve the formation of the product mix of THE CROPS. In the process,
conclusions and suggestions were made on the formation of a rational structure of the
company's product mix. Development results can be used in practical marketing
activities.

In master’s thesis is devoted to the theoretical-methodological basis of the
study of the advertising campaign of the enterprise were considered, the marketing
environment of Pharmpostach was analyzed, the recommendations on directions of
improvement of the system of communication activity of the enterprise were
developed. In the process, conclusions and suggestions were made on improving the
company's communication policy. Development results can be used in practical
marketing activities.

Keywords: product assortment, assortment policy, marketing environment,
efficiency.
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