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AHOTALIS

TumkeBny B.O. Opranizaimis TOprieiai MaprapuHoM 3a JOCHIIKEHHSAM
CHOKMBHUX BJIACTUBOCTEH 1 OLIIHKOIO SKOCTI.

VY poOOTI pO3rasSHYTI TEOPETUYHI OCHOBU (DOPMYBaHHSI aCOPTUMEHTY Ta SIKOCTI1
MaprapuHoBOi TPOIYKIIi, a came: XIMIYHHA CKJIaJ Ta XapuoBa I[IHHICTh
MaprapuHoBOi NOPOAYKUIi; YMHHHUKH, 11O (POPMYIOTb AaCOPTUMEHT 1 SKICTh
MaprapuHOBOI MPOAYKIIIT KiIacu]ikallito, XapaKTepUCTUKY aCOPTUMEHTY Ta BHUMOTHU
710 SIKOCT1 MaprapuHOBOI IPOIYKIII.

[IpoBeneHo aHaii3 AKOCTI Ta aCOPTUMEHTY MaprapuHy, IO peali3yeTbcs Ha
punky M. Juinpo. IlepeBipeHO AKICTh JTOCHIKYBaHUX 3pa3KiB MaprapuHy.
[IpoaHanizoBaHO CTPYKTYpPY TOPrOBEIBLHOTO aCOPTUMEHTY MaprapHHOBOI MPOYKIIIi,
o peanizyerbest y TOB «ATh-mapkery.

PosrnsiHyTo oprasizaniio po3apiOHOI TOPriBili MaprapMHOBOIO MPOIYKIIEIO B
mepexki 'y TOB «ATb-mapker». BuBueHo mnpaBuia TOPriBii MaprapuHOBOIO
IPOJTYKITIETO.

OOrpyHTOBaHO OpraHizaiito poOOTH TaCTPOHOMIYHOTO BIJALTY CyHNEepMapKeTy
«ATb-mapkeT».

KimrouoBi  cnoBa:  opranizaiis, MaprapuHoBa MPOAYKI[iS, CHOXKHUBHI
BJIACTHBOCTI, SIKICTb, OIIHKA.

SUMMARY

Tishkevich V.A. Organization of margarine trade in the study of consumer
properties and quality assessment.

The theoretical bases of formation of assortment and quality of margarine
production are considered, namely: chemical composition and nutritional value of
margarine production; factors shaping the assortment and quality of margarine
products classification, assortment characteristics and quality requirements for
margarine products. The analysis of the quality and assortment of margarine, which is
sold on the market of Dnipro. The quality of the tested margarine samples was
checked. The structure of the trade assortment of margarine products, which is sold at
JSC ATB-market, is analyzed. The organization of retail trade of margarine products
in the network at JSC ATB-market is considered. The rules of trade in margarine
products are studied. The organization of work of the gastronomic department of the
supermarket "ATB-market" is substantiated.

Keywords: organization, margarine products, consumption properties, quality,
evaluation.
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