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AHOTAIIISA

Menvnurxosa M.I. Po3pobka mapxkemuneo6oi cmpamezii HaA NIONPUEMCMBAX
chepu nocuye

[TomToBUil 3B’A30K BIJIrpae CYTTEBY pOJIb B PO3BUTKY EKOHOMIKH KpaiHH,
XapaKTEPU3yEThCSI  TO3UTUBHOIO  JUHAMIKOK  3pPOCTaHHS  OOCSTIB  TOIITOBHUX
BIJIMIPaBJICHb Ta MiJABUIICHHSIM JOJI1 JOXOJIB BiJ MOINTOBOTO 3B’sI3Ky. MapKeTHHroBa
CTpaTerisi MiANPUEMCTB MOIITOBOTO 3B 3Ky CIPsSMOBaHa Ha 3a0€3MEUYCHHS JOCTYITHOCTI
MIOCTYT TOINTOBOTO 3B 53Ky, 30KpeMa ISl KOPIIOPATUBHHUX KIIEHTIB, IiABUIICHHS
KOHKYPEHTOCTIPOMOXHOCTI MiJIPUEMCTBA Ta MPOJOBKEHHS IMOJITUKH BIPOBAKCHHS
HOBUX Ta BJIOCKOHAJEHHS ICHytouux mociyr. CrpaTeriuHa wmeTa pPO3BUTKY
HaI[lIOHAJIBHOTO OMepaTopa SK rapaHTa JOCTYIHOCTI MOCIYT MOIITOBOTO 3B’SI3KY — II€
3a0€3MeUeHHsI MPOBITHUX MMO3UIIN y ramy3i 3B’S3Ky, MEPETBOPEHHS MiMPUEMCTBA Ha
BUCOKOC(DEKTUBHY Ta KOHKYPEHTOCIPOMOXKHY KOMIIAHII0, JOCSTHEHHI CBITOBHX
CTaHJApTIB SKOCTI HAJAaHHS TOCIYT, AUHAMIYHE MPOCYBaHHS y MPHUOYTKOBI CEKTOPH
JIepKaBH.

KirouoBi cnoBa: mociyra, MapKEeTUHT, MAPKETHUHIOBa CTpaTeris, IiHa, Tapud,
PUHOK 30yTYy, OMUT, IPUOYTOK.

SUMMARY

Melnikova M Development of marketing strategy in the services industry

Postal service plays a significant role in the economy, characterized by positive
dynamics of growth in mail volumes and increasing share of revenues from postal
services. Marketing strategy of post offices aimed at providing access to postal services,
particularly for corporate clients, enhance the competitiveness of enterprises and the
continuation of policy implementation of new and improvement of existing services.
The strategic objective of the national operator as the guarantor of affordability of postal
services - is to ensure the leading position in the field of communications,
transformation on a highly efficient and competitive company, achieving international
standards of quality of service, dynamic progress in profitable sectors of the state.

Key words: service, marketing, marketing strategy, price, rate, market, demand
and profit.



