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AHOTAILIA

Beaik B. O. BiockoHa/leHHsI MAPKETHHI0OBOI XislJIbHOCTI MIANPUEMCTBA

Y pobGori Oyno PpO3KPUTO OCHOBHI TEOPETUYHI 3acaaud CTPaxOBOIO
MapKeTHUHTY, CYTHICTh TIOHATTA, MHoro (yHKIL, I, NPUHIUIMN, 3aBIaHHS,
KOMILIEKCHICTh T4 CUCTEMHICTh; HABEJCHO XapaKTEPUCTUKY CTPAXOBOIO MPOAYKTY SIK
Ba)XJIMBOT'O €JIEMEHTY KOMILJIEKCY CTPaXxOBOIO0 MapKETHHIY; MPOaHaIi30BaHO CTaH Ta
BUSIBJICHO OCHOBH1 TEHJIEHIIIl pO3BUTKY I'OCIIOAAPCHKOI Ta MAPKETUHIOBO1 A1SITBHOCTI
[IpAT «CK «lIpoBigHa»; NPOBEAEHO MApPKETUHIOBE JOCIIIKEHHS 3 METOIO
BU3HAYEHHS PIBHSI CTPaXOBOi KYJIBTYpU CYCHUIbCTBA Ta MOTEHIIMHOIO CHOXHBaya
CTpaxoBUX MPOIYKTIB.

3a miacyMKaMH JOCHIJKEHHS OyJlo OOIPyHTOBAaHO OCHOBHI HaIpsIMKU
HOJIMIIEHHS. MEXaHI3MY MapKEeTHHIOBOI AISNIBHOCTI CTPaxoBOi KOMIIaHii 3a paxyHOK
YIOCKOHAJIEHHS 30yTOBOI Ta KOMYHIKAII{HOi TMOJIITUKK, CHOPSAMOBaHOI Ha
1IBULLIECHHS KOHKYPEHTOCTIPOMOHOCTI1 AK CTPaxoBUX MOCIyr 7|
[IpAT «CK «lIpoBigna». OCHOBHI pe3yJbTaTH MAOCHIIPKEHHS MOXYTh OyTH
3aCTOCYBaHI B MPAKTUYHIN AISITHOCTI BITYU3HSHUX CTPAXOBUX KOMIIAHIM.

KirouoBi cioBa: cTpaxyBaHHS, CTpaxoBa KOMIIAHIs, CTPaxOBHH MapKETHHT,
KOMILUICKC MAapKETHUHTY, MAapKETHHTOBA JIiSUIBHICTh, MAapKETHHIOBA CHCTEMA,
CTpaxOBHHM TIPOJIYKT, CTpaxoBa TIIOCIIyTra, CTpaxoBa KyJIbTypa, 30yToBa Ta
KOMYHIKaI[iiiHa IMOJTITHKA.

SUMMARY

Belik V. Improvement of marketing activity of the enterprise

The basic theoretical principles of insurance marketing, the essence of the
concept, its functions, goals, principles, tasks, complexity and systematic nature
were revealed in the work; the description of the insurance product as an important
element of the insurance marketing complex; the situation is analyzed and the main
tendencies of development of economic and marketing activity of PJSC "Providna"
JSC are revealed; conducted a marketing research to determine the level of
insurance culture of the society and the potential consumer of insurance products.

According to the results of the study, the main directions of improvement of
the mechanism of marketing activity of the insurance company were substantiated
by the improvement of marketing and communication policy aimed at increasing
the competitiveness as insurance services and

PJSC «IC« Providna ». The main results of the study can be applied in the
practical activity of domestic insurance companies.

Key words: insurance, insurance company, insurance marketing, marketing
complex, marketing activities, insurance product, insurance service, insurance
culture, sales and communication policy.



