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AHOTANIA

Menvuwurkosa A.O. Po3pobka mapkemuneo6ux 3axodié 3 HopmyeanHs
NO3UMUBHO20 IMIONCY KOMNAHIL.

B xBamidikariiHiii poOOTI OyJI0 PO3IJISHYTO MOHATTSA Ta CYTHICTh IMIJIKY
KOMMaHii, Horo 3HaueHHs, (OpMyBaHHS 1 CHPUUHATTA. PO3MISIHYyTO OCHOBHI
€JIEMEHTH Ta MAapKETUHIOBI 3aX0/, sIKI (POPMYIOTh CTPYKTYPY MO3UTHUBHOIO IMIJIKY
KOMITaHij.

3 ypaxyBaHHsIM crnernudiku AisutbHOCTI Ta mpoaykiii kommnaHii TOB « ADGIHA-
['PYII» Oymu po3poOieHi Ta 3ampONOHOBaHI MapKETHWHTOBI 3ax0oau 3 (OPMYyBaHHS

MIO3UTUBHOIO IMIKY KOMIIaHii, 110 CIPUATUME 1BUIICHHIO
KOHKYPEHTOCTIPOMOKHOCTI TIIPUEMCTBA HA PUHKY, 30UTBIIICHHIO OOCSTIB MPOJAXKY
Ta MIpUOYTKY.

Kiarw4oBi cjaoBa: iMiDK KOMIaHii, MapKETHHIOBI 3aXOJH, MapKETHHIOBa
KOHLETLISI YOPABIIHHS MIANPUEMCTBOM, OpraHi3alis MapKETHHIOBOI IiSTIbHOCTI
HIJIPUEMCTBA, KOMIUIEKC MAapKETHUHTY, KOHTPOJIb MAapKETHUHIOBOI JISIbHOCTI
NIJIPUEMCTBA, MAPKETHMHTOBUW aHali3 MIANPUEMCTBA, MApPKETUHTOBUH ayIuT,
MapKETUHTOBUI OIOKET, EKOHOMIYHA JOULIBHICTb.

SUMMARY

Menshikova A.O. Development of marketing measures to form a positive image of the

company.

The qualification work considered the concept and essence of the company's
Image, its significance, formation and perception. The main elements and marketing
activities that form the structure of a positive image of the company are considered.

Taking into account the specifics of the activities and products of “AFINA-
GROUP” company and competitive conditions, marketing measures were developed
and proposed to form a positive image of the company, which will increase the
competitiveness of the company in the market, increase sales and profits.

Keywords: company image, marketing activities, marketing concept of
enterprise management, organization of marketing activities of the enterprise,
marketing complex, control of marketing activities of the enterprise, marketing
analysis of the enterprise, marketing audit, marketing budget, economic feasibility.
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