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AHOTANLIA

Kpamap A.B. JlociipkeHHS SKOCT1 Ta CTPYKTYPH TOPrOBEIBHOI'O ACOPTUMEHTY
MaKapOHHUX BUPOOiB.

VY po6oTi pO3IIIIHYTO TEOPETUYHI 1 MPAKTUYHI aCMEKTH JOCIIJKEHHS, SKOCT1
Ta aCOPTUMEHTY MaKapoOHHUX BUPOOiB. BuBueHo kiacuikaliiro Ta XapakTepUCTUKY
ACOPTUMEHTY MaKapOHHHUX BUPOOIB, a TAKOXK BILIUB (PaKTOpiB HA (POPMYBAHHSI SIKOCTI
MaKapoOHHUX BUPOOIB. PoO3risgHyTO XIMIYHHUNA CKJaJ Ta XapyoBYy IIHHICTh
MaKapOHHUX BUPOOiB.

[IpoBeneHo qOCIIIKEHHS SIKOCT1 Ta TOPrOBEJIHHOIO ACOPTUMEHTY MaKapOHHUX
BUpOOIB B Mepexi po3napiOnux marazuHiB ATB-Mapker. IlpoBeneHo mnepeBipky
SIKOCT1 MaKapOHHHMX BUPOOIB PI3HUX BUPOOHUKIB Ta X TOPrOBEILHOTO aCOPTUMEHTY.

JlocmiKeHO yrpaBIiHHS MOMUTOM CIIOKUBAY1B HA MaKapOHH1 BUPOOH.

CerMeHTOBaHO CIIOXKMBaY1B MAaKapOHHUX BUPOOIB 3a PI3HUMU NapaMeTPaMHU.

KirouoBi cioBa: MakapoHHI BHUpPOOHU, SIKICTb, CTPYKTypa, AacOPTHMEHT,

1ITPUEMCTBO.

SUMMARY

Kramar A.V. Research of quality and structure of the trade range of pasta.

The theoretical and practical aspects of research, quality and assortment of
pasta are considered. The classification and characterization of the range of pasta, as
well as the influence of factors on the formation of quality of pasta are studied.
Chemical composition and nutritional value of pasta are considered. A study of the
quality and commercial assortment of pasta in the network of retail stores ATB-
Market. The quality of pasta of different manufacturers and their trade range was
checked. Consumer demand management for pasta has been investigated. Segmented
pasta consumers in different dimensions.

Keywords: pasta, quality, structure, assortment, enterprise.
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