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AHOTANIA

B xBamidikamiiiHii poOOTI PO3MISIHYTO TEOPETHUKO-METOAUYHI OCHOBHU
PO3pOOKH MapKETHHIOBOi CTpaTerii BUXoay MikHapoaHoi |T-kommanii Ha pHUHOK
VYkpainu, 311iCHEHO aHaJli3 BHYTPIIIHBOIO CEPEIOBUIIA, aHAI3 PUHKY, Ha SKOMY
nie mianpuemMcTBo «Google» Ta aHami3 30BHIIIHBOTO CEPENOBHINA. 3 ypaXyBaHHSIM
po0sIeM i MOMKIIMBOCTEH PO3pOOMMO HAIIPSIMKH PO3BUTKY (dipMu. 3poOuMoaHai3
MakpocepeoBulla YKpaiHu 00 OOTPYHTYBaHHS JOLUIBHOCTI BUXOAY KOMIaHI1
Google nHa pudok VYkpainm Ta pgamo pekoMeHaiii o0 peamizamil
MapKeTHUHroBoi cTparerii k Google Ha puHKY YKpaiHu.

KurouoBi ciaoBa:MmixkHapoaHa wMapketuHroBa crpateria, SWOT-anami3
HIJIPUEMCTBA, KOMIUIEKC MApKETHHI'Y, MapKETHHIOBHMI aHali3 MIAIpPUEMCTBA,

PEST-anaini3, MapkeTHHTOBA CTpaTeTisl.

SUMMARY

The qualification work deals with the theoretical and methodological
foundations of developing a marketing strategy for launching an international IT
company on the Ukrainian market, analyzing the internal environment, analyzing
the market in which Google operates, and analyzing the external environment.
Taking into account the problems and opportunities we will develop directions of
development of the firm. Let's analyze the macro environment of Ukraine to justify
the expediency of Google to enter the Ukrainian market and give recommendations
on the implementation of marketing strategy to Google in the Ukrainian market.

Keywords:international marketing strategy, enterprise SWOT analysis,
marketing complex, enterprise marketing analysis, PEST analysis, marketing
strategy.
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