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AHOTAIIISA

Arynoa K. B. Po3podka 3axoaiB 3 YJIOCKOHAJIEHHS JiJILHOCTI
MAapPKeTHHIOBOI CJIYKOM MiINMPUEMCTBA.

B xBamidikamiitHii poOoTi 0OakanaBpa PpPO3TJISHYTO TEOPETUYHI AaCHEKTH
MapKkeTHHTOBO1 nisuibHOCTI Ha mianpuemctBa TOB «XAPBIC IHBECT», 3aiiicHeHO
aHaji3 MapKeTHHTOBOI'O CEepPEOBUINA MiAIPHEMCTBA, PO3POOICHO PEKOMEH AL 1010
YAOCKOHAJCHHS MiSUIbHOCTI MAapKETHHIOBOI CIIY>)KOM IMANPHEMCTBA. 3 ypaXyBaHHSIM
cnerudiku MapkeTrHroBoi nisuibHOCTI TOB « XAPBIC IHBECT», po3pobieHo 3axoau
3  IABUIICHHA ©()EKTHMBHOCTI  JISUIBHOCTI ~ MApKETHMHIOBOI  CIy>)KOM  JTaHOTO
I IITPUEMCTBA.

KawuoBi cjgoBa: MapkeTHHroBa [JiSJIbHICTB, MapKETUHIOBA  CIyXk0a,
¢(hEeKTUBHICTb.

SUMMARY

Yagupova K.V. Development of measures to improve the marketing service
of the enterprise.

The qualification bachelor’s thesis considers the development of measures to
improve the marketing service of the enterprise "HARVIS INVEST", analyzed the
marketing environment of the enterprise, developed recommendations for the
implementation and improvement of the marketing service of "HARVIS INVEST".
Taking into account the specifics of the products of the company "HARVIS INVEST",
marketing measures have been developed to promote products that will increase the
competitiveness of the company in the international market.

Keywords: marketing service, development and improvement, seafood,
efficiency.
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