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AHOTAINIA

Monatr M.E. IloBeninka cnoxxkuBayiB, ii 0CO0JHMBOCTI Ta 3HAYEHHN IJIs
MapKeTHHI0BOI AislJIbHOCTI MiIMPUEMCTBA.

B kBamidikamiiiHiii po06oTi OakajiaBpa pO3MISHYTO PO3POOKY 3aXOJIB OO0
BIOCKOHAJICHHSI MapKeTHHToBO1 JisibHOCTI TOB «bpokapn-Ykpainay», mpoaHaTi30BaHO
KOHKYPEHTOCIPOMOXHICTh, PO3POOIECHO PEKOMEH Al MO0 MiJBUILEHHS JOSJIBHOCTI
cnoxkuBauiB TOB «bpokapa-Ykpaina». 3 ypaxyBanHsMm crneuudiku npoaykuii TOB
«bpoxkapa-YkpaiHa» Ta KOHKYPEHTHUX YMOB, 3alIPOIIOHOBAHO BIIPOBAKEHHS IIPOTPaMHU
JOSJIBHOCTI1 711 CIIO’KMBAYiB, 110 COPHUATHUME MIBUILEHHIO KOHKYPEHTOCIPOMOMXHOCTI
TOB «bpokapa-Ykpainay Ha HalliOHAIBHOMY PUHKY.

KirwuoBi cjoBa: MapkeTHUHroBe JIOCTIKCHHsS, TOBEAIHKA CIIOKHUBAYiB,

JIOSUTBHICTh, MAPKETUHTOBA JTISIIBHICTD.

SUMMARY

Monat M.E. Consumer behavior, its features and significance for the
marketing activities of the enterprise.

The qualification bachelor’s thesis considers the development of measures to
improve the marketing activities of LLC "Brocard-Ukraine", analyzed competitiveness,
developed recommendations for increasing customer loyalty of LLC "Brocard-Ukraine".
Taking into account the specifics of LLC «Brocard-Ukraine» products and competitive
conditions, it is proposed to introduce a loyalty program for consumers, which will help
increase the competitiveness of LLC «Brocard-Ukraine» on the national market.

Keywords: marketing research, consumer behavior, loyalty, marketing activity.
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