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AHOTALIIA

UYexoscrkuit B.I1. Po3poOka edekTuBHOI cTparterii 30yTy MiANpHEMCTBA

MeToro poOOTH € BUBYCHHS TEOPETUYHHMX TIAXOJIB Ta MPAKTUYHUX ACICKTiB
po3po0KM cTpaTerii 30yTy MiAIpHEMCTBA. BiamoBigHO 0 METH BUKOHAHI HACTYITHI
3aBIaHHSA 1O po3podii crpaTerii 30yTy MIANPUEMCTBA: AOCTIHKEHO TEOPETUIHI
JDKepena CyTHOCTI TMOHSTTS «CTpateris 30yTy»; BU3HAUEHO Miclle ¥ poOJib CTpaterii
30yTy y 3araibpHIA CTpaTerii TOPTriBeIbLHOTO MIANPHUEMCTBA; BH3HAYEHO HEOOXiTHICTH
pO3poOKHU cTpaTerii 30yTy MiANPUEMCTBA; MTpoaHaIi3oBaHa MisUIbHICTD JOCIIIKYBAHOTO
MIJNPUEMCTBA W CTaH opraHizaiii po3poOku MHoro crpaterii 30yTy; po3poOseHi
peKoMeHaIli 3 yIOCKOHAJICHHS ITPOIIeCy pO3pOOKHU cTpaTerii 30yTy MiapHeEMCTRA.

KirouoBi cnoBa: ctpareris, 30yT, MIANPUEMCTBO, MPOLEC, CTUMYJIOBAHHS,
KOHTPOJIb.

SUMMARY

Chexovskiy V. Development of an effective enterprise marketing strategy

The purpose of the study is to study theoretical approaches and practical aspects
of developing a marketing strategy for an enterprise. According to the purpose, the
following tasks for the development of the enterprise marketing strategy were fulfilled:
theoretical sources of the essence of the concept of "sales strategy" were investigated,
the place and role of the sales strategy in the overall strategy of the trading enterprise is
determined; the necessity of development of the enterprise marketing strategy is
determined; the activity of the studied enterprise is analyzed and the state of
organization of development of its marketing strategy; recommendations for improving
the process of developing the enterprise marketing strategy have been developed.

Keywords: strategy, sales, enterprise, process, stimulation, control.
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