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AHOTAIIA

Kopnienko €.B. Opranizauiss npoaaxiB COJOJKMX Ta30BaHUX HAMoiB 3
BUKOPHUCTAaHHSM METOTy MEpUYaHIa3HHTY.

Y poGoTi pO3TIAsSHYTO TEOPETUYHI 1 TPAKTUYHI aCMEKTH 301IbIICHHS
CHOKMBYOTO TMOMUTY Ha COJOJAKY Ta3oBaHy BOJy. PO3INIIHYTO CTaH pPHUHKY
COJOAKOi ra3oBaHOi BOAM B YKpaiHi. CHCTeMaTH30BaHO BIACTHBOCTI, SIKI
XapaKTepU3yIOTh SKICTh COJIOJIKO ra30BaHOI BOJM.

3anporoHOBaHa TpPhOX OanbHA OIiHKA sKOcTi ToBapiB. IIpoBeaeHo
MOPIBHSJIBHY OIIHKY $IKOCTI COJIOAKO Tra3oBaHoi Bojau. IIpoBeaeHo aHami3
ACOPTUMEHTY COJIOJIKO Fa30BaHOI BOJU.

Po3rnsiHyTO BIUIMB MEPYAaHAAM3UHIOBI CTpaTerii Ha CHOKUBYMI TOMMUT.
3anpornoHOBaHO PO3IIUPEHHS ACOPTUMEHTY TOBapy, J0O0aBJIICHHS JOJATKOBUX
MICLIb TPOJIAXKY 1 10AaBaHHs y 1HTEP €p MarasuHy peKJIaMHO1 IPOIYKIIIi.

KitouoBi cioBa: COJOJKO Ta30BaHOI BOAA, SKICTh, acopTUMeEHT, «Coca-
colay, MepuaH/1aii3uHT.

SUMMARY

Korniiyenko Y.V. sales organization in the liquor market with vikoristan
method of merchandising.

The robot has the theoretical and practical aspects of living with a drink of
licorice carb water. I took, a look at the market of licorice gas in Ukraine. The
systematization of power, characterizing the character of licorice gas water is
systematized.

Arrived trioch ballroom otsinka yakosti goods v. Conducted a regular
assessment of the accuracy of liquor gas. The assortment of licorice gas water was
analyzed.

There is a glimpse of the merchandising and strategic strategies for living
drinks. It was spread to expand the assortment of goods, added additional sales and
information from the Internet to the store of advertising products.

Key words: liquor water, yakist, assortment, Coca-cola, merchandising.
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