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AHOTAIIA

Kostyn O.JI. BnockoHaneHHs TOBapHOI MOMITUKHU MIATPUEMCTBA

[IpoGnema 30yTy pO3B'SI3YEThCS BKE Ha CTali pO3pOOKH TOJITUKH (ipMHU.
3niiicHIOEThCS BUOIp Halle()eKTUBHINIOI CHUCTEMH, KaHAIIB 1 METOJIB 30yTy CTOCOBHO
neBHUX pUHKIB. Po3poOka 30yTOBOI MOJITUKKH Ma€ HAa METI BU3HAYEHHSI ONTHUMAaJIbHUX
HaIpsAMIB 1 3ac001B, HEOOXITHUX JIJIs1 3a0€3MeUeHHs] HalO1IbIIO1 €(heKTUBHOCTI TIPOIIECy
peanizaiiii ToBapy, IO MPUITyCKae OOTPYHTOBAHWM BHUOIp opraHizamiiHux ¢dopm i
METO/IB 30yTOBOiI JISJILHOCTI, OPIEHTOBAHUX Ha JIOCATHEHHS 3aIllJIJaHOBAHUX KIHIIEBUX
pe3ynbTariB. BpaxoByroun JaHi acCeKkTH, TeEMa AUIIOMHOI pOOOTH € aKTyalbHOIO.

Mera aumioMHOT poOOTH — 116 BUBYEHHS YNpaBIiHHA (POPMYBaHHSM IMOMUTY 1
CTUMYJIFOBaHHSM 30yTy Ha IMiANPUEMCTBI.

KittouoBi cioBa: ToBapHa MOJITHKA, TAIPUEMCTBO, TTOTITUKA (GipMU, METO/IH,

KOHKYpCHTOCHpOMO)KHiCTB, PHUHOK.

SUMMARY

Kovtyn O. Improvement of the commaodity policy of the enterprise

The problem of sales is solved at the stage of policy development of the
company. Selection of the most effective system, channels and marketing methods for
specific markets. Marketing policy development aims to determine the optimal
directions and means necessary to ensure the highest efficiency of the sales process of
the product, which implies a reasonable choice of organizational forms and methods of
marketing activities, aimed at achieving the intended end results. Given these aspects,
the topic of the thesis is relevant.

The purpose of the thesis is to study the management of demand generation and
sales promotion at the enterprise.

Keywords: commodity policy, enterprise, firm policy, methods, competitiveness,

market.
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