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AHOTAIIS

Cymko HO.M. AxtuBizamiss mnpoaax MDKKIMHATHUX JBEped 3a paxyHOK
MOKPAIIEHHS X aCOPTUMEHTY Ta SAKOCTI.

B mepmomy poszmimi Oyno mpoaHaTi30BaHO PHUHOK Ta OCHOBHI TEHACHINT Yy
CIIO’KMBYMX IepeBarax MLKKIMHATHHUX JBeped B Ykpainu. HaBeneHno kBamidikaiiiro Ta
CTPYKTYPY AaCOPTUMEHTY JOCIHIKYBaHOI TpymHH, MPOaHaNI30BaHO IHHOBAIi B iX
BUPOOHMUIITBI, PO3TIISIHYTO ACOPTUMEHTHUMN PsiJl IBEPHUX TOJIOTEH.

B npyromy po3aini BUKOHAHO MOPIBHSHHS MIXKIMHATHUX JBEpE MPOBIAHUX
BUPOOHMKIB Ha pPHUHKY YKpaiHu. PoO3MIAHYTO mpakTU4yHI acnekTd (popMyBaHHS
ACOPTUMEHTY Ta SIKOCTI MIXKKIMHATHUX JBepeH. J{oCamKeHO AISIbHICTh TOPTrOBEIbHO-
BupoOHnuoro mnpouecy mianpuemctea @OII «LII. Topaifiuyk», po3paxoBaHO KHOro
ACOPTUMEHT i 3a MUPOTOIO, TIIMOUHOIO 1 CTIAKICTIO.

B TpeTboMy po3aiii BU3HAUEHO MOPTPET MOTEHIIIHHOTO CIIOKMUBaYa MI>KKIMHATHUX
nBepeil. Po3riisiHyTO Ta mpoaHasnizoBaHO HANpsIMU aKTHUBI3alli MPOJaX 3 ypaxyBaHHSIM
BEJIMKOT KOHKYPEHIIi1 Ta TOJOBHUX MOOaXaHb KIIIEHTIB.

Kito4oBi cioBa: acOpTUMEHT, MDKKIMHATHI JABEpPi, TOProOBEIbHO-BUPOOHUYMIA
MpoIIeC, MPOJIaxi, IKiCTh

SUMMARY

Sushko Y.M. Intensification of sales of interior doors by improving their range and
quality.

The first section analyzes the market and the main trends in consumer preferences
for interior doors in Ukraine. The qualifications and structure of the assortment of the
studied group are presented, innovations in their production are analyzed, and the
assortment range of door leaves is considered.

The second section compares interior doors of leading manufacturers in the
Ukrainian market. The practical aspects of forming the assortment and quality of interior
doors are considered. The division of the trade and production process of the I.P.
Gordiychuk PE enterprise is investigated, its assortment is calculated in terms of breadth,
depth and stability.

The third section defines the portrait of a potential consumer of interior doors. The
directions of sales intensification are considered and analyzed, taking into account the
great competition and the main wishes of customers.

Keywords: assortment, interior doors, trade and production process, sales, quality
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