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AHOTANIA*

CepoBa 1.0. Ilnsixu BAOCKOHAJIEHHSI KOMYHIKANIAHOI JislJIbHOCTI
NiANPHEMCTBA 3 BUKOPUCTAHHAM [HTepHeT-MapKeTHHTY

VY nmaniit poOOTi JOCTIIKEHO TEOPETHUYHI aCIIeKTH KOMYHIKalIiHOI JisSIIbHOCTI Ta
il 3Ha4YeHHs I cy4yacHOro Oi3Hecy. Y TepuioMy po3Jull PO3IJIAHYTO pOJib Ta
KOMYHIKaWI[IHHOI [iSUIBHOCTI, @ TaKOXX BUKOPHUCTAHHS 1HTEPHET-MAapKETUHTY, SIK
IHCTPYMEHT MiJBUIICHHS €PEKTUBHOCTI KOMYHIKALIMHOI AISUIBHOCTI MIANpPUEMCTBA. Y
JIPYroMy pO3aUT MPOBEJCHO aHalli3 MOTOYHOIO CTaHy KOMYHIKAIIHHOT HisSTIBHOCTI
kommadii "SendPulse", Bkitouaroun xapakTepUCTUKY JISJIBHOCTI CEPBICY, aHaJIl3 PUHKY,
nosutionyBanHs Ta SWOT-anani3. Takoxx poO3riIsiHyTO MPUCYTHICTh MIiANPUEMCTBA B
OHJIaliH-CEPEOBHILI Ta i1 BIUIUB HA CHOXKMBAYIB. Y TPETbOMY PO3JLII HABEACHO 3aX001
010  BJOCKOHAJEHHS KOMYHIKAIIHHOT JISJIBHOCTI 32 JOMOMOTOI0  1HTEPHET-
MapKEeTHHTYy, 30KpeMa pO3poOKy Ta BIPOBAHKEHHsI CTpaTerii 1HTEpPHET-MapKETUHIY,
BUKOPHUCTaHHS COLIaJIbHUX Mejia Ta email-MapKeTHuHTy, a TaKOX MOHITOPUHT 1 aHai3
PE3yNbTATIB JJIsI MOCTIHHOTO BJJOCKOHAJICHHS] KOMYHIKAIIMHOT CTpaTerii.

Kuro4oBi cjioBa: IHTEpHET-MapKETUHT, MAPKETUHT, 1HQIIOEHC-MapKeTuHT, B2B,
B2C, xomyHikamiiiHa AisSTIBHICTB, CTpaTeris, CoIiajdbHI Meia, aHail3 pe3yJIbTaTiB,

B3aeMozid 3 KieHntam, "SendPulse".

SUMMARY
Serova 1.O. Ways to improve company communication activities with the
help of Internet marketing
This paper examines the theoretical aspects of communication activities and their
importance for modern business. The first section considers the role and communication
activities, as well as the use of Internet marketing as a tool for improving the efficiency
of the company's communication activities. The second section analyses the current

state of SendPulse's communication activities, including the characteristics of its



business activities, market analysis, positioning, and SWOT analysis. The company's
presence in the online environment and its impact on consumers are also considered.
The third section presents measures to improve communication activities through
Internet marketing, including the development and implementation of an Internet
marketing strategy, the use of social media and email marketing, as well as the
monitoring and analysis of results for continuous improvement of the communication
strategy.

Keywords: Internet marketing, marketing, influencer marketing, B2B, B2C,
communication activities, strategy, social media, analysis of results, customer

interaction, SendPulse.
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