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AHOTANIA
bounapenko K.P «Po3poOka Ta peanizaiis pekiiamuoi kamnanii B TOB «Arporek»

B kBamidikamiitHii poOOTI PO3MISIHYTO TEOPETUKO-METOAMYHI OCHOBU PO3POOKH Ta
OIIIHKM €(QEKTHUBHOCTI PEKJIaMHOI KammaHii, 3I1MCHEHO MAapKETHHTOBUN aHaji3
TISUTBHOCTI, TEOPETHUHUN po3risig ocHOB JismbHOCTI TOB «Arpotex» 1 pexinamHa
CTparterisi KoMmadii, po3po0ka pekiaamuoi kammanii 1yig TOB «Arporexk» Ha TepUTOpii
VYkpainu. 3 ypaxyBanusMm crenudiku npoaykuii mignpueMmctsa TOB «ArpoTex» Ta
KOHKYPEHTHUX YMOB 3ampornoHoBaHo [Iman 1 Ilporpamy mpoBeneHHS peKIaMHOT
kamnanii npoaykuii TOB «Arporek» Ha teputopii Ykpainu. KirouoBi crosa:
oprasizaiisi MapKETHMHIOBOI [ISJBHOCTI MIJNPUEMCTBA, MAPKETUHTOBUWM aHai3
HiANPUEMCTBA, aHAJI3 KOHKYPEHTIB, CETMEHTYBAHHS PUHKY, MO3ULiIoHyBaHH:I, SWOT-
aHaii3, peKkjiaMHa KamIaHisg, OIJDKET peKjIaMHOI KaMmmaHii, eKOHOMIYHA e()EeKTUBHICTD
PEKJIaMHOI KaMIlaH1i

SUMMARY

Bondarenko K.R. Development and implementation of an advertising campaign at
Agrotek

LLCIn master’s thesis the theoretical and methodical bases of development and
estimation of efficiency of advertising campaign are considered, the marketing analysis
of activity, the theoretical consideration of bases, activity of LLC Agrotek in Ukraine
and advertising strategy of the company, development of advertising campaign for LLC
Agrotek in Ukraine are considered. Taking into account the specifics of the products of
the company LLC Agrotek and competitive conditions, the Plan and Program of the
advertising campaign for the products of LLC Agrotek on the territory of Ukraine.
Keywords: organization of marketing activity of the enterprise, marketing analysis of
the enterprise, analysis of competitors, market segmentation, positioning, SWOT-
analysis, advertising campaign, advertising campaign budget, economic efficiency of
the advertising campaign
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