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AHOTAIISA™

[Tepeneukin [.O. «YnpaBiaiHHS MapKETUHTOBOIO AISUTBHICTIO MIIIPUEMCTBAY.

B poGoTi pO3KpUTO CYTHICTH YIpaBIiHHSI MAapKETUHTOBOIO MISUTBHICTIO,
JOCTIKEHO TEOPETUYHI MiIXOIU A0 YIPaBIiHHI MAPKETUHTOBOIO JiSUTHHICTIO, BUBYCHO
OCHOBHI1 (paKTOpH, 110 BIUTMBAIOTH HA YIIPABIIIHHSA MApKETUHIOM, HaIaHO OpraHi3aliiHo-
ekoHOMIuHYy xapaktepuctuky TOB «Csiten-C» OrmineHo ¢iHAHCOBI MOKa3HUKU Ta
OpraHizamiiHy CTPYKTypy WiJIPHEMCTBA, OIIHEHO OpPTaHi3allil0 MapKETHHTOBOI
JISUIBHOCT1 TIJNPUEMCTBA, MPOAHATI30BAaHO MAPKETUHIOBY MOJITUKY MIANPUEMCTBA,
3alpONIOHOBAHO 3aXOAM JUJIA TOKpAIEHHS OpraHi3aiii yHpaBIiHHS MapKETUHIOM,
PO3pOOJICHO CTpaTerii0 MAPKETUHTOBOI JISUIBHOCTI JIJIs M1 AMPUEMCTBA.

KBamidikariitna poOoTa CcKIagaeTbcsi 3 TPHOX PO3IAUIIB, UIOCTpoBaHa 12
tabnuisiMu 1 13 pucyHkamu, B Tpolieci HarucaHHs BHKopuctaHo 50 miTepaTypHHX
JOKepet.

KirouoBi crmoBa:  ympaBlliHHS, YHOPaBIiHHA MapKETHUHTOBOIO  JISJIBHICTIO,
KOHKYPEHTOCIPOMOKHICTh, MAPKETHHT, YIIPABIIIHHSA, OpraHi3aiis yIpaBIiHHS.

SUMMARY

Perepechkin 1.0., "Management of Marketing Activities of an Enterprise."”

The work explores the essence of managing marketing activities, examines
theoretical approaches, and analyzes key factors influencing marketing management. It
provides an organizational and economic profile of LLC "Svitep-S," evaluates the
company's financial performance, organizational structure, and marketing policy.
Measures to improve marketing management are proposed, and a marketing activity
strategy for the enterprise is developed.

The qualification work consists of three sections, includes 12 tables and 13 figures,
and references 50 literary sources.

Keywords: management, marketing activity management, competitiveness,
marketing, management, management organization.
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