YHIBEPCUTET IMEHI AJIb®PE/IA HOBEJIA
KA®EJAPA NIAIIPUEMHUITBA

KBAJI®IKAIIHNHA POGOTA
BAKAJIABPA
Ha TeMy:
«IIpocyBaHHs 3aKj1a/iB roTe/JbHO-PECTOPAHHOIO Oi3Hecy y comiajJbLHUX
MepeKax»

(3a maTepianamu roremo «Ilananmo»)

Bukonas: 3100yBau 4 xypcy, rpynu ['PC-20-1
cnenianbHoCcTi 241 «'oTenbHO-pecTOpaHHa CIIpaBay
Kypymsk €.C.

KepiBauxk: Cepreesa O.P., kaHa. AepK. ynp. TOUEHT

M. Ininpo

2024



AHOTANIA

Kypynsk €.C. TIPOCYBAHHA 3AKIJIAAIB T'OTEJIBHO-PECTOPAHHOI'O
BIBHECY Y COUIAJIbBHUX MEPEXAX

06’exm 0ocnioxceHHs. TOTENHLHO-PECTOPAHHUMN Oi3HEC, 30kpeMa rotenb «llamammoy, Ta
HOT0 IPOCYBaHHS B COIIAIBHUX MEPEKax.

Ilpeomem OocnidxcenHs. METONM Ta crTpaTerii mpocyBaHHs rotenmio «[lamammo» B
coliaJbHUX MEpeKax.

Mema pobomu: TOCTIIPKEHHS Ta aHalli3 eEeKTUBHUX METOIB Ta CTpaTeTii MpOoCyBaHHS
roTeJIbHO-PECTOPAHHOr0 Oi13HECY Y COLIAIbHUX Mepekax Ha npukiaai roreto «llanammoy.

Odeporcani  6ucHo6KU ma ix HOBU3HMA. JIOCIIHPKEHO Ta 3alpoIllOHOBAaHO CHUCTEMY
MOKpaIleHb NpocyBaHHs rorento «Ilamammo» B comiaapHIX Mepexax 3 METOIO MiABUIIICHHS HOTO
KOHKYPEHTOCIIPOMOKHOCTI. 3allpOIIOHOBAHI 3aXOM BKIJIIOYAIOTh B c€0€ MOKpAIEHHs CTpaTerii
npocyBaHHs B Instagram Ta Facebook, a Takoxk BmpoBaKeHHS TTocaan MeHemkepa 3 [HTepHer-
KOHTEHTY Ta MPOCYBaHHS, 110 CIPUSATHME IiIBUIICHHIO BITI3HABAHOCTI TOTEJIO Ta 301JIBIICHHIO
noxoxiB. OmiHka e(eKTHBHOCTI IOKa3ana, IO IUIAHOBAaHI 3aXOAUW MOXYTh HPHU3BECTU [0
3pOCTaHHA JoXony roreito Ha 16,0%.

Pe3ynpTat NOCHIPKEHHS CHPUATUMYTh MIJBUIIEHHIO €()EKTHUBHOCTI MapKETHHIOBHX
3ycwib ToTeno «[lamamio» Ta IHIMX 3aKiIaiiB TOTEIBHO-PECTOPAHHOTrO Oi3HECY, sIKi Oa)KaroTh
BUKOPUCTOBYBATH COLIAbHI MEPEXKIi JIJIsl TPOCYBAHHS.

Jumnomua po6ota: 61 c., 12 puc., 12 tabin., 24 mxepena.

Knrwouosi cnoea. comianbHi Mepexi, MPOCYBaHHS y COIIAIBHUX MEpPEkKax, COIllajbHI

Mepexi 1 013HeCy, IHAYyCTPisi TOCTUHHOCTI, TOTEJIb, MAPKETHHT -MEHEIPKMEHT.



SUMMARY

Kuruliak.Y. PROMOTION OF HOTEL AND RESTAURANT BUSINESS IN SOCIAL
NETWORKS

Object of research: hotel and restaurant business, in particular the Palazzo Hotel, and its
promotion in social networks.

Subject of research: methods and strategies for promoting the Palazzo Hotel in social
networks. Purpose: to study and analyze effective methods and strategies for promoting the hotel
and restaurant business in social networks on the example of the Palazzo Hotel.

Conclusions and novelty: the system of improvements to the promotion of the hotel
«Palazzo» in social networks in order to increase its competitiveness is studied and proposed.
The proposed measures include improving the promotion strategies on Instagram and Facebook,
as well as introducing the position of Internet content and promotion manager, which will help to
increase the hotel's awareness and increase revenues. The effectiveness assessment showed that
the planned measures could lead to a 16.0% increase in hotel revenue.

The results of the study will help to increase the effectiveness of marketing efforts of the
Palazzo Hotel and other hotel and restaurant establishments wishing to use social media for

promotion. Diploma thesis: 61 p., 12 figures, 12 tables, 24 sources.

Keywords: social networks, promotion in social networks, social networks for business,

hospitality industry, hotel, marketing management.
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