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AHOTALIS

Mapia llypinosa. @panyaiizune Ax 00uH 3i cnocodig enobanizayii eKoHOMIUHUX
8IOHOCUH

VY pocnimkeHH1 3A1MCHEHO KOMIUIEKCHUW aHali3 (QpaHyal3uHTY SK OJHOIO 3
KJIFOYOBUX 1HCTPYMEHTIB €KOHOMIYHOI TrjoOanizamii, 1o 3abe3nedye I1HTErpaiiro
HallIOHAIbHUX PHUHKIB y CBITOBY €KOHOMIYHY cucTteMy. PO3KpUTO TeopeTuuH1 3acaau
(paHUali3MHIOBUX BIJHOCHH, IX €BOJIOLIIO Ta Micle cepel (HopM MDKHAPOAHOI
ekcrancii 0i13Hecy. JloBeneHo, 10 ppaHyali3uHT OEHYE MEpEeBaru LEHTPATI30BaHOTO
yIpaBiliHHS OPEHAOM 1 JEUEHTPaI30BaHOTO MIANPUEMHHULITBA.

OcoOnuBy yBary MNpUAUIEHO aHajiizy poji (paHYail3uHry B MDKHAPOJIHUX
€KOHOMIYHMX BIIHOCHHAX K MEXaHi3My TpaHc(epy 3HaHb, YIPABIIHCHKUX TEXHOJIOT1H
Ta iHHOBaIii. OOTPYHTOBAHO, [0 (PpaHUYAN3ZUHT CTBOPIOE CTA0LIbHI €KOHOMIYHI 3B’ SI3KU
MDK KpaiHaMH{, CTUMYJIOE PO3BUTOK MAajoro Ta CepeaHboro Oi3Hecy, IiJBHIINYE
3aMHATICTh HACEJCHHS Ta PIBEHb KOHKYPEHIlIi Ha BHYTPIIIHIX pUHKaX. Y3araJbHEHHS
CBITOBOT'O JIOCBIy MIiATBEPAWIO BHUCOKY CTIMKICTh (paHYaW3MHTOBUX CHCTEM JO
€KOHOMIYHMX KpHU3 1 X 3/IaTHICTh aJaNTyBaTUCS JI0 3MIH PUHKOBOT'O CEPEJIOBHIIIA.

VY po6oTi mpoaHaizoBaHO cy4yacHi I100ajibHI TEHICHIIIT PO3BUTKY (paHYaN3HHTY
Ta BH3HAYE€HO OCOOJIMBOCTI MPOBIAHUX pUHKIB, 30kpema CIIA, Kananu, ABcTpanii Ta
kpain 3aximHoi €Bpormu. IX mocBim CBiTUUTH IpO BaXJIHUBICTE HASBHOCTI
CIIeIiaIi30BaHOT0 3aKOHOJABYOTO PETYJIOBaHHS, MPO30pUX 1HGOPMAIIMHUX BUMOT 1
MEXaHI3MIB 3aXUCTy CTOPiH (paHYal3MHTOBHUX BIAHOCHMH. Ha OCHOBI IbOTO 3M1MCHEHO
OI[IHKY CTaHy (hpaHYai3MHTOBOTO PUHKY Y KpaiHU Ta BUSBICHO KIIFOYOB1 IPOOIEMH HOTO
PO3BHUTKY, Cepell AKUX BIICYTHICTh CHEIIaJIbHOTO 3aKOHOJIAaBCTBA, OOMEKEHHMM JTOCTYII
10 ¢iHAHCOBHUX pecypciB 1 nediruT mpodeciitHoT eKCIepTU3H.

[IpakTH4Hy IHHICTH POOOTH CTAHOBUTH PO3POOJICHHS IHCTPYMEHTIB OIlIHFOBAHHS
Ta PO3BUTKY (hpaHUAM3ZUHTOBHX CUCTEM, 30KpEeMa 1HACKCY TOTOBHOCTI pUHKY, TTOKa3HUKA
1M (HPOBOI TOTOBHOCTI (hpaHUAM3UHTY Ta PAMKOBOI MOJIEJI1 IHTETpaIlii IPUHITUIIIB CTAJIOTO
PO3BHTKY. 3alpONOHOBAHI MIAXOAW JO3BOJSIOTH 3HU3UTH PU3UKH BHXOJYy Ha HOBI
PUHKU, MIABUIIUTH €QEKTUBHICTh YOPABIIHHS (PpaHUYaW3MHTOBUMH MeEpeKaMu Ta
3a0e3neunTu JTOBIOCTPOKOBY KOHKYPEHTOCIIPOMOKHICTb. CdopmynboBaHO
pexomeHaanii 1 YKpaiHu Ta MDKHApPOJHUX (DpaHYAN3MHTOBUX CHUCTEM, OKPECIICHO
OOMEKEHHS TOCIHIKEHHS 1 TIEPCIIEKTUBY MOAANBITUX HAYKOBHX PO3BITOK.

Knrwouosi crnosa: ppanuaiizmar, ekoHOMIYHA Ti00ani3aiis, MbKHapoIHUI Oi3HEC,
IHTepHaITiOHai3aMis, UG POBi3allis, CTaTui PO3BUTOK.



ABSTRACT

Maria Shurinova. Franchising as one of the ways of globalization of economic
relations

The study provides a comprehensive analysis of franchising as a key instrument of
economic globalization that facilitates the integration of national markets into the global
economic system. The theoretical foundations of franchising, its evolution, and its
position among international business expansion strategies are examined. It is
substantiated that franchising combines centralized brand control with decentralized
entrepreneurial initiative, enabling efficient dissemination of proven business models
across borders.

Special attention is devoted to the role of franchising in international economic
relations as a mechanism for transferring knowledge, managerial practices, and
innovations. The research demonstrates that franchising fosters sustainable cross-border
economic linkages, supports the development of small and medium-sized enterprises,
increases employment, and enhances competition in domestic markets. A review of
global experience confirms the resilience of franchising systems to economic shocks and
their capacity to adapt to changing market conditions.

The paper analyzes current global franchising trends and identifies the specific
characteristics of leading franchise markets, including the United States, Canada,
Australia, and Western European countries. Their experience highlights the importance
of dedicated franchise legislation, transparent disclosure requirements, and effective
mechanisms for protecting the interests of franchisors and franchisees. Based on this
analysis, the study assesses the state of the Ukrainian franchise market and identifies key
constraints, such as the lack of franchise-specific regulation, limited access to finance,
and insufficient professional expertise.

The practical value of the research lies in the development of assessment and
development tools for franchise systems, including a Market Readiness Index, a Digital
Franchise Readiness Score, and a Sustainability Integration Framework. These tools
support informed market entry decisions, enhance operational efficiency, and promote
long-term competitiveness. The study concludes with policy and managerial
recommendations, outlines research limitations, identifies directions for future research.

Keywords: franchising, economic globalization, international business,
internationalization, digitalization, sustainability.



TABLE OF CONTENTS

INTRODUCTION ..o Error! Bookmark not defined.

CHAPTER 1. THEORETICAL AND METHODOLOGICAL FOUNDATIONS OF
FRANCHISING IN THE CONTEXT OF GLOBALIZATION ...Error! Bookmark not
defined.

1.1 The essence and history of franchising development .......... Error! Bookmark not
defined.

1.2 Characteristics of the main types of franchising....Error! Bookmark not defined.

1.3 The role of franchising in international economic relations. Error! Bookmark not
defined.

CHAPTER 2. ANALYSIS OF FRANCHISING DEVELOPMENT IN THE GLOBAL
AND NATIONAL ECONOMY ..o Error! Bookmark not defined.

2.1 Dynamics of franchising business development worldwide Error! Bookmark not
defined.

2.2 Experience of leading countries in using the franchising model Error! Bookmark
not defined.

2.3 Analysis of the franchising market in Ukraine ......Error! Bookmark not defined.
CHAPTER 3. PROSPECTS FOR THE DEVELOPMENT OF FRANCHISING AS A

TOOL OF GLOBALIZATION......ccoiiiieeiiiee e Error! Bookmark not defined.
3.1 Strategic recommendations for implementing franchising models in emerging
MATKETS ...t Error! Bookmark not defined.

3.2 Development of a framework for assessing franchising potential in the digital era
................................................................................... Error! Bookmark not defined.

3.3 Recommendations for improving the efficiency of franchising in Ukraine and

globally ... Error! Bookmark not defined.
CONCLUSIONS ..o Error! Bookmark not defined.
REFERENCES ... Error! Bookmark not defined.

APPENDICES ..o Error! Bookmark not defined.



	MASTER'S THESIS
	Dnipro 2026

