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AHOTAILISA

Manxkosnu /{./I. bpeHauHr fIK e(eKTHBHA TEXHOJIOTiS 3aBOIOBAHHA Ta
YTPUMaHHSA NOKYILA.

KBanidikauiitna podoTa npucBsyeHa J1OCHII)KEHHIO MAPKETUHIOBOT'O CEPEI0OBUILA
Ta MOro BIUIMBY HA JISUTBHICTH MIANPUEMCTBA. Y pOOOTI PO3MIISIHYTO BHYTPILIHI Ta
30BHIIIHI aCMIEKTH MApKETHHTOBOI'O CEPEeJOBHILA HA MPUKIaAl KOMIaHIi «YKpIomra».
[IpoBeneno aHamni3 KJIOYOBUX TEHICHII1H PUHKY MOIITOBUX MOCIYT B YKpaiHi, BU3HAYEHO
(dakTopH, 110 BIUIMBAIOTh HA JISJIBHICTh KOMIaHii. 3alpoOlOHOBAaHO Ta OOTPYHTOBAHO
3axoau mono (gopmypanHs Openaunry AT «Ykpnomra». PobGoTta Bkiroyae B cebe
BUCHOBKM Ta pEKOMEHJalii M[0JI0 TMOKpPAIIEHHS KOHKYPEHTOCTIPOMOXKHOCTI
OiANPUEMCTBA HA PUHKY MOIITOBUX MOCHyT. Pe3ynbratu JOCHIIKEHHS MOXYTh OyTH
BUKOPUCTAaHI1 JJIs MPAKTUYHOT peasizailii cTpareriyaux 3aBaanb AT «Ykproomra».

Ku1r04oBi cj10Ba: MapKeTHHTOBE CepeIOBUIIIE, MOLITOBI MOCTYTH, OPEHIUHT.

SUMMARY

Malkovich D.D. Branding as an effective technology for acquiring and
retaining a customer.

The Master’s tesis is devoted to the study of the marketing environment and its
impact on the enterprise's activities. The paper examines the internal and external aspects
of the marketing environment using the example of the JSC Ukrposhta. The analysis of
the key trends of the market of postal services in Ukraine was carried out, and the factors
affecting the company's activity were determined. Measures to form the branding of JSC
Ukrposhta. The work includes conclusions and recommendations on improving the
company's competitiveness in the postal services market. The results of the research can
be used for the practical implementation of the strategic tasks of the JSC Ukrposhta.

Keywords: marketing environment, postal services, branding.
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