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AHOTANIA

Kaainivenko O.C. Opranizanisa Ta 00CJIyroByBaHHsI B peCTOPaHax Npu
roTeJisix

O6’ckm Oocniddcenus: opraizailis Ta OOCIYyroByBaHHS B pPECTOpaHi
«Panorama Cluby nipu roremni «J{HITIpO».

Ilpeomem Oocniosxcenusn: TOIIYK NUIAXIB YIOCKOHAJIEHHS OpraHizamii Ta
oOciyroByBaHHs B pectopaHi «Panorama Cluby nipu roreni «JIHimpo».

Mema pobomu.: KOHKpeTH3allisi TEOPETUYHMX Ta MPAKTUYHUX aCIEKTIiB
oprasizaiiii Ta 00CIyroByBaHH1 B pecTopaHax MpH roTemisx.

Ooeporcani 8UCHOBKU ma iX HOBU3HA. BUCHOBKH 1 MPaKTUYHI PEKOMEHAIli,
po3po0JieHI Ha OCHOBI PE3YJbTaTIB JOCIIKEHHS, 3a0e3leuaTh YJOCKOHAJICHHS
oOcnyroByBaHHs B pectopaHi «Panorama Cluby nipu roreni «J{Himpoy.

Kesanigixayitina poooma: 63 c., 11 puc., 15 tabn., 31 mxepen.

Knrowuosi cnoea: pecropan, rorenb, 00OCIyroByBaHHS, OpraHizailisi, sIKICTb,

KJIIE€HT, OIlIHKA, €(eKT, MAIPHUEMCTBO IPOMAJICHKOI0 XapUuyBaHHS.



SUMMARY

Kalinichenko O.S. ORGANIZATION AND SERVICE IN HOTEL
RESTAURANTS.

The research object is organization and service at the «Panorama Cluby»
restaurant at the «Dnipro» hotel.

The research subject is search for ways to improve the organization and
service in the «Panorama Club» restaurant at the «Dnipro» hotel.

The purpose of the work: specification of theoretical and practical aspects of
organization and service in restaurants at hotels.

The results of the research conclusions and practical recommendations,
developed on the basis of the research results, will ensure the improvement of
service in the restaurant «Panorama Club» at the hotel «Dnipro».

The degree paper amounts 63 pages. It is illustrated with 11 fig., 15 tables;

31 references are used.

Keywords: corporation, corporate management, accommodation, hospitality
industry, hotel, luxury segment, marketing management, tourism market, tourist

enterprise.
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