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AHOTALIIA

€nix C.T. HocnikeHHs SKOCTI TapPyMEepHUX TOBapiB K €Tal yJIOCKOHAJICHHS
ACOPTUMEHTHOTO OPT(]EeIto TOProBENBLHOTO MiAIPUEMCTBA.

Y  po0GOTi pO3MISIHYTO TEOPETHYHI 1 TMpPaKTU4YHI acleKTH (POpMyBaHHS
ACOPTUMEHTHOI MOJIITUKK Ta TOBAapPHOIO aCOPTUMEHTY TOPTOBEILHOTO MIAIPHEMCTBA,
JIOCITIJIPKEHO YMHHHUKHU 30BHINIHBOTO T4 BHYTPIIIHHOTO OTOYEHHSI, KOTP1 BIUIMBAIOTh Ha
dbopMyBaHHS aCOPTUMEHTY TOBApIB Ta METOAM OIIHIOBAHHS TOBAPHOTO aCOPTHUMEHTY.

[IpoBeneHo aHaii3 BHYTPIIIHBOIO Ta 30BHIIIHHOTO CEPEAOBUIIA TOPTOBEIHLHOTO
nignpuemcTtBa. JlochmimkeHo AKICTh mnapdyMepHUX PIAMHHHAX TOBapiB  Pi3HUX
BUPOOHHMKIB 32 OPTaHOJENTUYHUMU Ta (P13UKO-XIMIYHUMHU MTOKa3HUKAMH.

3a ponomororo ABC-XYZ-ananizy po3poOJieHO  peKoMeHAalli oo
YIIOCKOHAJIEHHs AacCOPTHMEHTHOro mopTdemo. IX peamizamis Ha NPAaKTHII HAIAE
MOKJIMBICTh TMPOTHO3YBATH OOCSITH TPOJaxiB MaphyMepHUX TOBapiB HACTYIMHHUX
NepioJliB; 3HU3UTU PU3HK MEPeOOiB y TOProBeIbHOI AISUTBHOCTI MIANPUEMCTBA; 3HU3UTHU
CyMapHUW TOBApHUW 3amac; y LUIOMY WIJABUIIUTH €(QEKTUBHICTh YIPaBIIHHS
TOBapHUMHU 3allacaMH B Mara3uHi.

KirouoBi cnoBa: napdymepHi ToBapu, SIKiCTh, aCOPTUMEHTHUI nopTdens, ABC-
XYZ-anani3, y10CKOHAJICHHS.

SUMMARY

Epik S.T. The study of the quality of perfumery products as a stage of
improvement of the assortment portfolio of a trading company.

The paper examines the theoretical and practical aspects of the formation of the
assortment policy and product assortment of a trading company, examines the factors of
the external and internal environment that affect the formation of the product assortment
and methods of evaluating the product assortment.

An analysis of the internal and external environment of the trading enterprise was
carried out. The quality of perfume liquid products of different manufacturers was
studied according to organoleptic and physicochemical indicators.

With the help of ABC-XYZ-analysis, recommendations for improving the
assortment portfolio were developed. Their implementation in practice provides an
opportunity to forecast sales volumes of perfumery products in the following periods; to
reduce the risk of interruptions in the trading activity of the enterprise; reduce the total
inventory; in general, improve the efficiency of inventory management in the store.

Keywords: perfumery products, quality, assortment portfolio, ABC-XYZ-
analysis, improvement.
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