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AHOTANIA

Tanuiopa K.€. Po3pooka mapkemunzoeux 3axo0ié 3 (popmyeannsa no3umueHo20
iMi0xcy nionpuemcmaea.

VY kBamidikamiiHiii poOOTI JOCTIKEHO TEOPETHYHI Ta MPAKTHYHI acCIeKTH
(dbopMyBaHHS MO3UTUBHOTO IMIJIXKY IMIJIMIPUEMCTBA B YMOBaX KOHKYPEHTHOT'O pUHKY Ha
npukiaagi TOB «KOM®I TPEW]l». Po3kputo CyTHiCTH TOHSTTS  iMimKy
MiANPUEMCTBA, WOTO pOJIb Yy MAapKETHHIOBIM [iSJIBHOCTI, @ TaKOX OCHOBHI
1HCTpyMeHTH Horo gopmyBanHs. [IpoananizoBaHOo Cy4acHH CTaH MKy KOMIIaHii,
OIIIHEHO MApKETHWHTOBY CTpATETit0 Ta KOMyHiKamiitHi 1ii, mpoBeaeHo SWOT-anani3 i
CErMEHTAIIII0 PUHKY.

Ha npakTuaHOMY piBHi HpoaHamizoBaHo misuibHicTs TOB «KOM®I TPEN]I»,
30KpeMa OI[IHEHO TMOTOYHHUK CTaH IMUKY KommaHii. Po3pobieHo Komruiekc
pPEKOMEH Al 13 BIOCKOHAJIEHHSI MAPKETUHIOBOI CTpaTerii Ta iMIJKY MiMPUEMCTBA.

[IpakTiyHa IIHHICTH MOCHIKEHHS TOJIATA€ Y MOKIIMBOCTI 3aCTOCYBaHHS
pPO3pOOJIEHUX 3aXOAIB I TMIABUINEHHSA PIBHA JOBIpH 10 OpeHAY, JOSIBHOCTI
CIIO’KMBAYIB 1 IOBTOCTPOKOBOT'O 3MIITHEHHSI KOHKYPEHTHUX TepeBar mimprueMCTBa.

Kniwowuoei cnosa

iMiOJc nionpuemcmea, mapkemuneosa cmpameeisi, opend, TOB «KOM®I
TPEH]T», SWOT-ananis, yugpposuii mapxemune, KOHmMeHM-MapKemuHe, npopama
JIOSIIbHOCMI, ~ NePCOHANI308aHe  00CNY208Y8AHHS, COYIANbHA  BIONOBIOANbHICIb,
nosuyionysants openoy, SEQO, anxkemysanms, pimeiil, KOHKYpeHmMHe cepedosuiye,

DpenymayitiHuti MeHeoNCMeHM.

ANNOTATION
Tantsiura K.Ye. Development of Marketing Measures for Shaping a Positive
Corporate Image.
The qualification thesis explores the theoretical and practical aspects of building
a positive corporate image in a competitive market environment, using LLC "KOMFI
TRADE" as a case study. It reveals the essence of the corporate image concept, its role
in marketing activities, and the main tools for its formation. The current state of the

company's image is analyzed, along with an evaluation of its marketing strategy and
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communication efforts. A SWOT analysis and market segmentation have also been
conducted.

At the practical level, the operations of LLC "KOMFI TRADE" are examined,
including an assessment of the current state of the company’s image. A set of
recommendations has been developed to improve the company’s marketing strategy
and overall image.

The practical value of the research lies in the potential application of the
proposed measures to enhance brand trust, consumer loyalty, and the long-term
strengthening of the company’s competitive advantages.

Keywords: corporate image, marketing strategy, brand, TOB «KOM®I
TPEH]» TRADE LLC, SWOT analysis, digital marketing, content marketing, loyalty
program, personalized service, social responsibility, brand positioning, SEO,

surveying, retail, competitive environment, reputation management.
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