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YHIBEPCUTET IMEHI AJIb®PEJIA HOBEJIA
AHOTANIA

Onexcenko C.C. Opranizaiisi 1HTEpHET-MPOAAXKIB aBTOMOOUIBHUX IIHUH 3a
pe3ynbTaTamMu JAOCTIIKEHHS 1X aCOPTUMEHTY Ta SIKOCTI .

Kpanidikamiiina poboTa mNpHCBAYEHA OpraHizaiis I1HTEPHET-TIPOJaXKIB
aBTOMOOUIbHUX IIMH 3a pe3yJbTaTaMM JOCHIJKEHHS IX aCOPTUMEHTY Ta SKOCTI.
Po3risHyTO TEOpeTHUH1 OCHOBU (POPMYBAaHHS SKOCTI Ta aCOPTUMEHTY aBTOMOOIITBHIX
IITMH JTOCITIKEHHS OpTaHi3allii mpoaxiB , METOIMK IIOJI0 I THITTS MMOKa3HIKIB SKOCTI
0OCITyroByBaHHS Ta MiBUIIEHHS MOKA3HUKIB MPOIaKiB aBTOMOOUTEHUX IIIHH.

B nmpaktuuHii vactuHi KkBamidikamiiHoi poOoTH Oyno  AOCHIKEHHS
ACOPTUMEHTY Ta SIKICTh MPEACTABJICHOI MPOYKIli HA MPUKIAJl 1HTEPHET-Mara3uHy
«Ukrshina», nepeBipeHO SKICTb aBTOMOOUIBHMX IIWH, HAa NPHUKIaAl 1HTEPHET-
Mara3uHy SIK MIAIPYHTS (opMyBaHHS IUIaHy OpraHizaili IpoJaxiB B IHTEPHET-
Mara3uHi, CErMEHTAIII0 CIIOKUBAYiB, IPOBEJICHO MPOrHO3YBaHHS OOCATIB MPOJIAaXIB,
MPOBEICHO aHali3 SKOCTI OOCIyrOoBYBaHHS, OOIPYHTOBAHO MOJIEi ONTHUMI3aIlli
ACOPTUMEHTY Ta 3aIIPOIIOHOBAHO MPOIO3HULII 11100 PO3POOKHU 3aX0/(1B CTUMYJIIOBAaHHS
HOIUTY CIIOKHBAYIB.

Kiro4oBi ciioBa: acOpTUMEHT, SIKICTh, IHTEPHET TOPTiBJIs, aBTOMOOIbHA IITUHA,
XapaKTEePUCTHKA, OpraHi3allisl, MOJENb, MPOAaXK1, MAPKETHHT.

SUMMARY
Oleksenko S.S. The organization of online sales of car tires based on the results

of research into their range and quality.

The qualification work is devoted to the organization of online sales of
automobile tires based on the results of research into their assortment and quality. The
theoretical foundations of the formation of the quality and assortment of automobile
tires, the study of sales organization, methods of raising the indicators of service quality
and increasing the indicators of automobile tire sales are considered.

In the practical part of the qualification work, there was a study of the range and
quality of the presented products on the example of the online store "Ukrshina", the
quality of car tires was checked, on the example of the online store as a basis for the
formation of a sales organization plan in the online store, segmentation of consumers,
forecasting of sales volumes was carried out, an analysis of the quality of service was
carried out, models of assortment optimization were substantiated, and proposals were
offered for the development of measures to stimulate consumer demand.

Keywords: assortment, quality, internet trade, car tire, characteristics, organization,
model, sales, marketing.
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