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Po3msiHyTo cTaH Ta TEHJAEHIT PO3BUTKY PHUHKY MPOJAOBOJBYMX TOBapiB B
VYkpaini. BuB4eHO TOProBO-TEXHOJIOTIYHUN MPOIEC B CIEIiadi30BaHOMY Mara3uHi:
0COOMBOCTI OOCIIYyTOBYBaHHS CIIOKMBAaYiB

[IpoBenena opranizaifiiiHo-ekoHomiuHa xapakTtepuctuka DOIl PaszymoBchka
Bitanina BiraniiBua marasun «Puba». Jlocmimxeno acoptument @OII PazymoBchka
Bitanina BitaniiBna marasun «Pubay». IIpoBeneHO MOPIBHAJIBHY XapaKTEPUCTUKY
SKOCT1 pUOM TapsYoro KOMYECHHsI PI3HUX BUPOOHUKIB.

Busznaueno cermentu cnoxuBauiB @OIl PasymoBceka Bitanina BirtamniiBHa
MarasuH «Puba» Ta mopTper MOTEHIIWHOro croxkuBada. [IpoBeaeHO MiABUIICHHS
3HaYeHb KOE(QILIEHTIB YCTAaHOBOYHOI 1 JEMOHCTpALIMHOI Iuiomi mara3uHy «Pubda»
®OII PazymoBceka Bitamina BiraniiBHa. BuBueHO MeppuaHIai3WHI SIK €JIE€MEHT
MOKPAILIEHHS TOPrOBEIBbHO-TEXHOJIOTTYHOTO MPOLIECY.

KirouoBi ciioBa: pUHOK MPOAOBOJIBYMX TOBAPIB, SIKICTb PUOHUX TOBApIB,
TOPTOBO-TEXHOJIOTTYHUIA MPOIIEC.

SUMMARY

Borodiy V.A. Features of customer service in specialized stores.

The state and trends in the development of the food market in Ukraine are
considered. The trade and technological process in a specialized store was studied:
features of customer service

The organizational and economic characteristics of the FOP Razumovska Vitalina
Vitaliyivna "Ryba" store were carried out. The range of FOP Razumovska Vitalina
Vitaliyivna shop "Fish" was studied. A comparative characterization of the quality of
hot-smoked fish from different producers was carried out.

Consumer segments of the FOP Razumovska Vitalina Vitaliyivna Ryba shop and
a portrait of a potential consumer have been determined. The values of the coefficients
of the installation and demonstration area of the store "Fish" FOP Razumovska Vitalina
Vitaliyivna have been increased. Merchandising is studied as an element of improving
the trade and technological process.

Key words: market of food products, quality of fish products, trade and
technological process.
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