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AHOTANA

Y poboTi JOCHIKEHO pOJIb IHTEPHETY SIK CY4YaCHOTO I1HCTPYMEHTY
PO3BUTKY TYpPUCTUYHOI raimy3i. Po3risiHyTo 1udpoBl TEXHOJNOT1, SIKiI BIULIUBAIOTh
Ha TPOCYBaHHS TYPUCTHYHUX TIIOCIYT, OpPTraHI3alli€l0 TMOJ0pOXKeH, OHIIalH-
OpoHioBaHHS Ta BipTyansHi Typu. IIpoananizoBaHo oOHIaWH-TIATHOPMH,
MOOUTBHI JTOMATKKM Ta colianbHl Mepexi. Hamano pekomenpamii 11010
BUKOPHUCTAHHA IHTEPHET-PECYPCIB I MiABUIICHHS €()EeKTUBHOCTI TYPUCTUIHHUX
KOMIMaHiH.

KittouoBi cnoBa: Typu3M, IHTEPHET, OHJIATH-OpOHIOBAHHS, IU(PPOBI TEXHOJNIOTTII,
colllaJIbHI MEPEXK1, BIPTyallbHI TYpH.

Annotation

The paper explores the role of the Internet as a modern tool for the
development of the tourism industry. It examines digital technologies that affect
the promotion of tourism services, trip planning, online booking, and virtual
tours. Online platforms, mobile applications, and social networks are analyzed.
Recommendations are provided on the use of internet tools to increase the
efficiency of tourism companies.

Keywords: tourism, internet, online booking, digital technologies, social
networks, virtual tours.
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