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AHOTALIA*

becnaioa H.B. JlocnipkeHHST KOHKYPEHTOCIPOMOXKHOCTI — KOHJIUTEPCHKHUX
BHPOOIB HA I[IIILOBOMY TOBapHOMY PHUHKY

Y po6oTi pO3TIAHYTO TEOPETUYHI 1 TMPaKTUYHI aCMEeKTH JOCIIIHKCHHS
KOHKYPEHTOCTIPOMOXHOCTI KOHIUTEPCHKUX BUPOOIB HA LIJILOBOMY TOBApPHOMY PHHKY,
POAHaNI30BaHO CTaH Ta TEHACHII HMOro pPO3BUTKY, CUCTEMATH30BAaHO KIACH(iKaIlilo
JTOCITKYBaHOT TPyNu TOBapiB Ta YUHHUKH, 10 (POPMYIOTH ACOPTUMEHT 1 SIKICTb.
[IpoBeneHO MAOCHIKEHHS SKOCTI Ta AacCOPTHUMEHTY KOHAMTEPCHKUX BHPOOIB Ha
TOPTiBEIbBHOMY MIAMPUEMCTBI, B PE3yJbTaTi 4YOrO BHUSBICHO HAWOUIBII SKICHY Ta
CIIOKUBAaHY TMPOJYKIiO. JIOCHII)KEHHS KOHKYPEHTHHUX TepeBar KOHJIUTEPCHKUX
BUpPOOIB  JIO3BOJIUJIO  OOIPYHTYBaTH BUPOOHHYY Ta AaCOPTUMEHTY  MOJITHUKY
MIMPUEMCTBA JOCIIIIKYBaHOI cepu.

Kiro4oBi cioBa: KOHAUTEPChKI BUpPOOU, Kiacudikallis, METOAW JOCIIKEHHS,

KOHKYPEHTOCTIPOMOXKHICTb, IIIbOBUN PUHOK
SUMMARY

Bespalova N.V. The competitiveness research of confectionery products on the
target commodity market

The theoretical and practical aspects of the competitiveness research of
confectionery products on the target commodity market have been considered,
conditions and tendencies of its development have been investigated, classification of
the investigated product group and the factors forming assortment and quality have been
systematised. The research of quality and assortment of the confectionery products at
the given retail outlet has been made, allowing to define the most qualitative and
consumed products. The research of the competitive advantages of the confectionery
products with the help of the integrated competitiveness rate has justified the trade and
assortment policy of the enterprise of the investigated industry.

Keywords:  confectionery  products, classification, research methods,

competitiveness, target market.
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