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AHOTALIS

Cymenko A.A. AHami3 pUHKY 1 BHU3HAUEHHS MAapKETUHIOBHX MOXJIUBOCTEH
M1MPUEMCTBA.

B kBamidikariiiHiii poOb0OTI AOCTIHKEHO PUHOK HOBUX JIETKOBUX aBTOMOOLIIB B
VKkpaini Ta MapKeTHMHTOBI MOXJIMBOCTI nisi  mignpuemctBa TOB  "E€ppokap".
[IpencraBieHo aHaii3 30BHIINIHBOTO Ta BHYTPIIIHROTO MApKETUHIOBOTO CEPEIOBHIIA,
PO3TISTHYTO OCHOBHI TEHJICHII Ta BUKJIMKM Ha PUHKY aBTOMOOLTIB. [IpomonyroTbcs
CTparterii Ta 3aX0/I1 JIs M1ABUILIEHHS €)EKTUBHOCTI MAPKETUHTOBOI JIISIIBHOCTI, 30KpeMa
BUKOPUCTaHHS IU(POBUX TEXHOJOTIN, PO3BUTOK OpEH/y Ta MOKpPAILIEHHS B3a€MOIL 3
KJIiEHTaMu. Pe3ynbTaTu JOCIIKEHHST MOXYTh OyTH BHUKOPHUCTaHI JJIi pO3poOKH Ta
peanizaiii epeKTUBHUX MapKETUHTOBUX CTPATETiil HA aBTOMOOUIBHOMY PUHKY Y KpaiHu.

Kuro4uoBi c10Ba: aBTOMOOUTBHUN PUHOK, MAPKETHUHIOBI CTPATErii, MAPKETUHIOBE

cepenoBuiie, TOB "€Bpokap", nudpoBi TeXHOOT1i, OpeHTyBaHHS.

SUMMARY

Sushchenko A.A. Market analysis and determination of marketing opportunities of
the enterprise.

In this qualification paper, the Ukrainian automotive market and the marketing
opportunities for "Eurocar”" LLC are examined. The analysis of the external and internal
marketing environment is presented, along with the main trends and challenges in the
automotive market. Strategies and measures are proposed to enhance the efficiency of
marketing activities, including the use of digital technologies, brand development, and
improving customer interactions. The results of the research can be utilized to develop
and implement effective marketing strategies in Ukraine's automotive market.

Keywords: automotive market, marketing strategies, marketing environment,

"Eurocar" LLC, digital technologies, branding.
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