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AHOTAIUS

Haszaposa B.B, Po3pobxa ma wiisaxu peanizayii MisCHapoOH020 TH8eCMUYIUHO20
npoekmy « Typucmuunuu mapwpym Typeuuunoior

PoGora mpucBsuena po3poOmi Ta HUBIXaM  pealizarii  Mi>KHApOJIHOTO
IHBECTHUIIIMHOTO TIPOEKTY 31 CTBOPEHHS TYPUCTUYHOI areHiii B TypeuduHi. ABTOpoM
IPOaHAII30BaHO OCHOBHI €KOHOMIYHI MOKa3HUKHU TypeduynHu, BUBHAUYEHO MEPCIEKTUBU
1 3arpo3u pPO3BUTKY, IpOAHATI30BAHO I1HBECTHUIIMHMM KIIMAT KpaiHH, BHU3HAYCHO
NEPCHEKTUBH 11 PO3BUTKY TYPUCTUYHOTO Oi3HECY, BpaxOBYIOUHM 3pOCTAIOUY
MOMYJSIPHICTE TypeddnHH SIK TYPUCTHYHOTO HaAmpsaMKy. OIiHEHO KOHKYPEHTHE
CEpElIOBUIIE HA PUHKY TYPUCTHYHHMX TOCIYT Ta BHUSBICHO KIIIOUOB1 (DAKTOpPH YCIIXY.
Po3po6ieHo CTpyKTypy TMPOEKTY, AOCHIKEHO OOCSITH 1HBECTHIIN, BKIIOYHO 3
MapKETUHIOBUMH CTPATETIIMH Ta OpraHi3alliHUMH NHUTAHHSIMH. [IpoBeaeHO OIIHKY
E€KOHOMIYHOI €()EKTUBHOCTI peaizallii NPOEKTY, BKIOUYHO 3 (JiIHAHCOBUMHU MPOTHO3AMH.
PesynpTaTi MOCHIDKEHHS BKa3ylOTh HAa TEPCICKTUBHICTH CTBOPEHHS TYPHCTHYHOT
areriii B TypedyuuHi 3 METOI OTpPUMAaHHS MPUOYTKY Ta PO3MIMPEHHS TYPUCTHUYHOT
1H(PaACTPYKTYpH.

Kiro4oBi ciioBa: €KOHOMIUHE CEPEJOBHINE, 1HBECTUIIMHUM MPOEKT, 1H IS,

IHBECTHIII{, eCKOHOMIYHA €(DEKTUBHICTb.



SUMMARY

V. Nazarova, Development and ways of implementation of the international
investment project « Tourist route through Turkeyy

The work is devoted to the development and implementation of an international
investment project to create a travel agency in Turkey. The author analyzed the main
economic indicators of Turkey, determined the prospects and threats of development,
analyzed the investment climate of the country, determined the prospects for the
development of the tourist business, taking into account the growing popularity of Turkey
as a tourist destination. The competitive environment in the market of tourist services was
evaluated and the key success factors were identified. The structure of the project was
developed, the scope of investments was investigated, including marketing strategies and
organizational issues. An assessment of the economic efficiency of project
implementation was carried out, including financial forecasts. The results of the study
indicate the prospects of creating a travel agency in Turkey for the purpose of making a
profit and expanding the tourist infrastructure.

Keywords: economic environment, investment project, inflation, investments,

economic efficiency.
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