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AHOTAIIS

IIIIL. INTERNET 5K 3ACIb PO3BUTKY TYPU3MY.

O06’exTOM TOCHIIKEHHS € TpolecH g poBizalii B TypucTHUHIN ramysi. [Ipeamer
JOCTIIP)KEHHSI — BUKOPUCTAaHHSA [HTEpHETY SIK IHCTPYMEHTY JUISl PO3BUTKY TYpU3MY.
MeTtoro poOOTH € BUBYEHHS BIUIMBY IHTEpHETY Ha pPO3BUTOK TYpHU3MYy, aHali3
Cy4aCHUX TEXHOJOrA Ta IaT(GopM, BUSBIECHHA MpPOOJIEM Ta MEPCIEKTHB iX
BUKOPDHCTAHHS, a TakK0oX po3po0Ka pEeKOMEHJAlid 00 BJIOCKOHAJIECHHS

u(POBUX CTpaATEriil y TypucTUUHIN cdepi.

Y xomi pobGoTu Oyn0 MTpOaHaTI30BaHO OCHOBHI IUIATGOPMHU Ta I1HCTPYMEHTHU
OHJIAlH-TYpU3My, BHUSBJICHO KJIIOYOBI MpoOJieMH, Takl SK KiOepOe3meka,
HEJOCTOBIPHICTh  1H(pOpMalii Ta  HEpPIBHOMIPHUNA  PO3BUTOK  LHUQPPOBOI
iH(ppacTpykTypu. Ha oCcHOBI 1OCBily MPOBITHUX KpaiH po3po0IeHO peKoMeHaaIlll
JUISL BJOCKOHAJIEHHSI HALlOHAIbHUX LMPPOBUX CTpaTerii y cdepi Typusmy,
BKJIFOYAIOYM CTBOPEHHSI 1HTErpoBaHuX IutatrgopM, BukopuctanHs QR-kojis,
BripoBapkeHHs] AR/VR TexHOmOr1# 1 pO3BUTOK OCBITHIX TIPOTpaM JIJIsl TPAIiBHUKIB

TYPUCTUYHOT Taiy3i.

PesynpTaT  MOCHIKEHHS MOXYThb OYTH BUKOPUCTaHI SIK JIep>KaBHUMU
CTPYKTypamMH, TaK 1 TYPUCTUYHUMHU IMIANPUEMCTBAMH JIJIS  ITiIBHIICHHS
KOHKYPEHTOCTIPOMOKHOCTI Ta CTBOPEHHS TIO3UTHUBHOTO IMIIDKY KpaiHH Ha

MDKHApOJIHIN apeHi.

Knwuoei cnoea: Tatepuer, TypusMm, nudposizallis, OHIANH-Typu3M, IaThopMHu,

1HHOBaIiH1 TexHoaorii, QR-koau, AR/VR.



SUMMARY

PIP. THE INTERNET AS A TOOL FOR TOURISM DEVELOPMENT.

The object of the study is the processes of digitalization in the tourism sector. The
subject of the study is the use of the Internet as a tool for tourism development.
The purpose of the study is to explore the impact of the Internet on tourism
development, analyze modern technologies and platforms, identify challenges and
opportunities, and develop recommendations for improving digital strategies in the

tourism sector.

The study analyzed key platforms and tools of online tourism, identifying major
challenges such as cybersecurity, unreliable information, and uneven development
of digital infrastructure. Based on the experience of leading countries,
recommendations were developed to improve national digital strategies in tourism,
including the creation of integrated platforms, the use of QR codes, the
implementation of AR/VR technologies, and the development of educational

programs for tourism professionals.

The results can be utilized by state bodies and tourism enterprises to enhance

competitiveness and create a positive international image for the country.

Keywords: Internet, tourism, digitalization, online tourism, platforms, innovative
technologies, QR codes, AR/VR.
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